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e are a group engaged in
civil society activities under
the umbrella of the Young
Tourism Leaders Association since
2008, aiming to develop tourism in
all around the world and increase the
youth’s contribution to it. Inspired by
the annual World Economic Forum
held in Davos, Switzerland, we decided to create a platform recognized
by global tourism authorities where
industry leaders from all around the
world can discuss tourism strategies
and we kicked off the World Tourism
Forum last year.
Despite of being a very young
platform, World Tourism Forum has
received a big potential. In order to
receive our achievement as a worldwide-accepted tourism platform, we
are working hard. With a platform
like World Tourism Forum, we will
designate global tourism strategies
with the tourism leaders. Our ideal is
to contribute in world peace with the
connective strength of tourism.
Following the dissolution of the
Soviet Union in 1991, relations
between Turkey and Russia quickly improved and the two countries
eventually started to rank among each
other’s largest trade partners. Russia
became Turkey’s largest provider of
energy, while many Turkish companies began to operate in Russia. In this
period, Turkey became the top foreign destination for Russian tourists.
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Russia, with a national income over
$1 trillion; without doubt, one ıf the
world’s biggest powers.
Russia is an important market
for world tourism. Russia has been
growing rapidly since the late Soviet
times in all scopes of tourism industry. Russia is also home to 23 UNESCO
World Heritage Sites. St. Petersburg
and Moscow can be considered as
large museums for being home to
more than 3 million items. With its
unique architecture and design, you
may feel as if you were in a fairy tale.
Russian tourism sector is a prime
example of how the multiplier effect
influences the economy. What this
clearly shows is that the total growth
in economic output is 2.8 times higher
than the output growth in the tourism
sector, and the overall increase in
employment per 100 million rubles
of additional output in the tourism
sector is a solid 72 jobs. Russia is not
short of regions with the burgeoning
potential for tourism. As experts at
Strategy Partners Group forecast:
even in the worst case scenario of
raw-export business going downhill,
tourist arrivals will increase threefold
in 2028, fivefold at the time of innovative development, and the number
of domestic arrivals is set to grow six
fold.
As World Tourism Forum, we were
elated to have 123 speakers and an audience of 5,000 with us in the second
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global meeting we held at Istanbul
Lütfi Kırdar International Convention
and Exhibition Center on February
4-6, 2016. This event marked a first
since there is no other event of comparable scale and scope worldwide.
I would like to state my gratitude to
our guests from the United Kingdom,
France, United Arab Emirates, United
States, Germany, Saudi Arabia,
China, Azerbaijan, Ghana and others
for their support and sharing their
experiences.
2016 is a quite important year for
us, since we have seen the World
Tourism Forum extend beyond
Turkey’s borders. The “World
Tourism Forum Qatar Summit” to
be held in Doha in October, World
Tourism Forum Russia Summit” to
be held in Russia in December will
bring tourism leaders together. And
we will hold our Mediterranean
meeting in Antalya, one of Turkey’s
major tourist centers before the end
of the year. Finally, I would like to
express my gratitude to especially
H.E. Recep Tayyip Erdoğan, President
of the Republic of Turkey, as well as
Mr. Mehmet Şimşek, Deputy Prime
Minister, Mr. Mahir Ünal, Minister of
Culture and Tourism, Mr. José Manuel
Barroso, Former President of the
European Commission and Başaran
Ulusoy, President of the Association of
Turkish Travel Agencies (TURSAB), for
lending their full invaluable support.
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015 marked the sixth consecutive
year of growth for the tourism
sector. According to the latest
UNWTO World Tourism Barometer,
international tourist arrivals grew by
4.4% last year to reach a total of 1,184
million, some 50 million more tourists than in 2014. UNWTO forecasts
international tourist arrivals to grow
by another 4% worldwide in 2016 and
to continue its upward trend to reach
1.8 billion international tourist arrivals
by 2030.
But besides these impressive numbers, we should recall tourism’s increasing role as a driver of sustainable
development and the building of better
future for all.
Tourism represents today nearly
10% of global GDP (direct, indirect and
induced impacts considered), one out
of eleven jobs and 7% of global trade.
Moreover, tourism is increasing relevant for developing countries, where it
is often among the first export sectors.
It is thus not a coincidence that tourism is included in the 2030 Sustainable
Development Agenda in three of the
Sustainable Development Goals (SDGs)

- Goals 8, 12 and 14. The SDGs particularly highlight the capacity of the sector to contribute to economic growth,
job creation sustainable consumption
and production (SCP) and the conservation and sustainable use of the
oceans, seas and marine resources.
In this context, as the world looks
to strengthen the foundations of the
global economy and set up in a new
development path, tourism can be
one of the building blocks of the 2030
Agenda for Sustainable Development.
We are, therefore, at an unprecedented momentum to increase the
support to the sector in terms developing appropriate policies but also
mobilize private sector investment

in tourism and related infrastructure
and services. Parallel to this process,
tourism should be prioritized at the
highest political level at national and
international levels so that its potential
can be capitalized.
As stated by Premier Li Kegiang
of China last May opening the Fist
World Conference on Tourism for
Development in Beijing the role
of tourism in fighting poverty and
building peace and the importance of
stepping up international cooperation
in tourism needs to be emphasized.
Tourism’s capacity to stimulate economic growth, create jobs and foster
inclusive development is of tremendous impact and therefore, higher
commitment of the international
community towards the sector should
be reached.
As we celebrate the adoption of 2017
as the International Year of Sustainable
Tourism for Development, I trust that
the efforts of all actors engaged in the
sector as well as the commitment of
so many world leaders will finally give
tourism the position it deserves so that
its potential can be fully maximized.

WE ARE HERE TO MAKE
YOU FEEL SPECIAL!

ALWAYS KNOW
THE CORRECT WAY TO
LEAD YOU TO SUCCESS

Are you looking for a better impact on target
audiences? Our main goal is to create the solutions
you are looking for. Life is a play, dream big to
achieve big.
Come and play with us in Istanbul, Dubai, Doha,
Moscow and Baku.

LINKLINEEVENT.COM
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Walking towards the Future
H.E. Recep Tayyip Erdoğan, President of the Republic of
Turkey, stated in his speech at the closing session of the
World Tourism Forum at Lütfi Kırdar Convention Center
that the term "smokeless industry", used interchangeably
for tourism, showed its first concrete results during their
term in office reminding that the number of foreign guests
visiting Turkey was only 13 million back in 2002.

T

his number rose to 36,244,000
by the end of 2015. The tourism
revenues which stood at USD 8.5
billion in 2002 rose to USD 34.3 billion
by 2014. The figure was USD 31.4 billion
in 2015. We maintained our success
through 2012, 2013 and 2014, despite
regional crises and various security
threats. Turkey’s tourism wealth is not

all about beaches on the Mediterranean
and Aegean coasts, or Istanbul itself.
The whole Anatolia is like an outdoor
museum. We are endowed with such a
wealth. Each stone in any province of
Turkey, each monument that is yet to
be discovered in our districts and villages, are actual witnesses that mirror
the ancient history of humanity in this

crossroads of civilizations.
We need to emphasize and analyze
Turkey’s success in these areas in
recent years. The achievements in tourism have not occurred by themselves.
Turkey’s silent revolution and success
stories it created in all areas form the
backdrop of such achievements. These
achievements are built on thousands of
kilometers of divided highways, highspeed train lines, 55 airports all around
the country, and Turkish Airlines,
which has now become a global brand.
Turkey had 26 airports when we first
took office. We added 55 more airports.
Just look at this leap... Now there are
flights to all corners of Anatolia, helping you reach your destination in just
half an hour or 45 minutes. You are just
one flight away from your destination.
Was this possible in the past?
During my tenure as Mayor of

WHAT’S YOUR PLAN TO
GROW YOUR BUSINESS?
WE ARE SETTING THE TRENDS.
FOLLOW US TO BE IN RIGHT DIRECTION.
As Bağcı Grubu, we are here to help you in your organizations
with our specialty in tourism, experience
in agency services, perfectionist approach in
corporate event management and luxury limousine services.
Besides, we are happy to serve you with our consultancy
services in our specialties.

BAGCIGRUBU.COM
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Istanbul and then Prime Minister, we
attached great importance to two issues: road and water. Civilization is not
only about attire. How do you become
civilized? If you have roads... One cannot claim to be ‘civilized’ when you do
not have water. Can you be civilized in
the midst of dirt and mud? We brought
water to Istanbul, which lacked it back
then. We promised that ‘Istanbul will
not feel water scarcity till 2040’. Now,
Istanbul does not suffer any water
shortage problems. It’s a thing of the
past now. We are now extending our efforts to the whole country. Now we are
building and reviving a Turkey which
does not suffer from water shortages.
This is a must for civilization. Can you
claim to be civilized in a country that
has air pollution?
You cannot. We have resolved this
issue in all over Turkey to a large extent
as well. Think of those days when
people wore masks in Istanbul. Turkish
tourism industry is the biggest winner
and one of the most important symbols
of this leap forward.
However, Turkey’s tourism potential
has the capacity to go way beyond
existing figures. Istanbul, Antalya,
Ankara, İzmir... the whole Turkey is
experiencing a great leap with all its
historical artifacts that are located in
the remotest part of our provinces
enjoying the favor of the whole world.
We believe we will make bigger leaps
in addition to this. We receive many requests through the Investment Support
Agency in Istanbul. They ask for ‘a
land to build a hotel.’ Who asks for it?
International capital. At the moment,
we are unable to respond to them as
‘come, build it here.’ We have that
many requests.
Istanbul has a very crucial position
as a convention center. We did not
have a hall to serve an audience of 3
thousand 10-15 years ago. Now Istanbul
has all these. I would also like to draw
attention to Turkey’s medical tourism
potential. In the past, we did not have
any of these. Culture and religion tourism, outdoor sports and golf tourism
all made leaps. Education tourism is
also on the rise. We need to present all
the beauty Van, Bitlis, Amasya, Çorum,
Diyarbakır, and Ağrı offers to the
world. Why would Cizre, Sur, Silopi be
remembered with trenches, barricades,
and streets devastated by the terrorist
organization? Why would Diyarbakır,
the city of science, learning, and companions of the prophet, be remem-

bered with burnt mosques, destroyed
schools, and treacherous attacks on
its spiritual heritage instead? Why
wouldn’t be the cities in the region be
known in the same vein as Antalya,
Muğla, and İzmir, drawing visitors from
all around the world who enjoy their
beauty? Hakkari can be transformed
into a very different place, thanks to its
mountains, flora, rivers, and carpets,
to mention only a few of its offerings.
Terror is the biggest obstacle to this
development. A terrorist organization
with blood on its hands. We need to
ask the question “Why don’t investors
go to these provinces?” Why? It is all
about security and the question of “I
wonder whether my investment will be
destroyed if I invest there?” That is the
reason why...
Turkey has successfully undertaken
all the organizations to date including the G20 Leaders Summit held on
November 15-16, 2015. All our guests
were very satisfied with the event. Our
biggest assurance and supporter during
the event was the tourism industry representatives. Our brave entrepreneurs
who never compromise on service
quality but work enthusiastically and
with care made the whole country
proud.

WE DID NOT HAVE A HALL TO
SERVE AN AUDIENCE OF
3 THOUSAND 10-15 YEARS AGO.
NOW ISTANBUL HAS ALL THESE.
Istanbul is now one of the world’s
most popular centers for global events
such as international conventions,
trade shows, summits, and symposia.
It competes with destinations such
as Barcelona, Vienna, Washington,
Paris, London, and Rome in terms of
culture and convention tourism. This
year Istanbul will host three historical
summits: the 13th Session of the Islamic
Summit Conference by Organisation
of Islamic Cooperation (OIC), the first
World Humanitarian Summit, and the
World Energy Congress will take place
on April 14-16, May 25-26 and October,
respectively.
London, and Rome in terms of
culture and convention tourism. This
year Istanbul will host three historical
summits: the 13th Session of the Islamic
Summit Conference by Organisation
of Islamic Cooperation (OIC), the first
World Humanitarian Summit, and the
World Energy Congress will take place

on April 14-16, May 25-26 and October,
respectively.Ministerial Meeting, one
of the most important meetings to
prepare the ground for the summit,
was also held again in Antalya on
September 29-30. God willing, Antalya
will add yet another page to this book
of pride just 77 days later, with Expo
2016 kicking off on April 23. All the
countries of the world will have their
gardens in this botany exhibition. We
are starting a permanent botany exhibition to be maintained by Turkey. I went
there and took a tour just two weeks
ago. That is really an exhibition to be
proud of. Our country is having such
an exhibition covering an area of 1.15
million square meters. Now, when you
visit Antalya, you will be able to add to
the list of the landmarks to see, a botany exhibition offering a vast wealth of
flora, and if I remember correctly, even
an ancient olive tree, which is 915 years
old. An olive tree trunk with a 2.15 m
diameter... We carried it from somewhere else to the exhibition area to be
able to demonstrate it to all the visitors.
Many features of the botany exhibition
will be a source of pride for us.
As a leader who have traveled nearly
everywhere around the globe, I know
the situation of the tourism industry
everywhere. Most recently,
I visited Chile, Peru, Ecuador and
Senegal. They told me “You are pretty
advanced in tourism. We have so much
to learn from you.” Therefore, we need
to maintain our actions and activities in
increments and engage in continuous
cooperation and reinforce exchanges
in tourism just like what Erasmus program does for students. We should be
able to enormously contribute to their
efforts. Perhaps we should reach the
power to invest in such countries.
What is one of the most important
aspects of tourism? Communication
among different peoples.
Communication between peoples
forms the foundation for the world
peace.
We will work together, hand in
hand ensuring that tourism in Turkey
reaches out to new horizons and
areas. I hope that The World Tourism
Forum will be beneficial for Turkey, the
region, and the tourism industry. I will
not label it as the ‘Davos of tourism’. I
would like to congratulate those who
contributed to this organization, a candidate to become the center for global
tourism.

News
Vladimir Putin
President, Federation of Russia
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President Vladimir Putin and
Sports Events in Russia
On July 4, Russian President Vladimir
Putin signed into a law in order to allow
football fans, who will visit Russia during World Cup 2018, enter the country
in a problem-free way. The draft law
was passed last month by both houses
of the Russian parliament, the State
Duma and the Federation Council.
Thanks to this law, visitors of the
international football tournament will
be the holders of Fan ID, which will
help them to enter Russia without
visa. Holders of the Fan ID will be able
to stay in Russia during the global
football tournament as well as for the
period of ten days before and after the
championship.
Before entering the country, holder
of the Fan ID, will have to show an
identification document with a ticket
for a match or a document verifying
the purchase of a ticket.
Russia is now in a busy preparations
process for the global football cham-

pionship after winning the bid to host
the 2018 World Cup against England,
the joint Portugal and Spain and the
joint Belgium and the Netherlands. In
order to eliminate delays regarding the
construction of infrastructures for the
2018 FIFA World Cup, Vladimir Putin
has approved a list of instructions.
The country selected 11 host cities to
be the venues for the matches of the
2018 World Cup and they are Moscow,
St. Petersburg, Sochi, Kazan, Saransk,
Kaliningrad, Volgograd, Rostov-on-Don,
Nizhny Novgorod, Yekaterinburg and
Samara.
The matches of the 2018 World
Cup will be held between June 14 and
July 15 at 12 stadiums located in the 11
mentioned above cities across Russia.
Two of the stadiums are located in the
Russian capital.
In June 2017, there will be another football tournament in Russia.
Confederations Cup can be considered

as a warm up tournament for the 2018
FIFA World Cup. The Confederations
Cup is a relatively new FIFA tournament. The tournament can be explained as a small FIFA World Cup.
The best team of each confederation
participates including the host and
the current World Cup champion. 8
teams will play the 2017 Confederations
Cup in Russia. The host country of
the Confederations Cup is the same
country that will host the World Cup
the year after. 2017 FIFA Confederation
Cup matches will be played in the cities
such as Moscow, St Petersburg, Sochi
and Kazan.
Sources
• https://themoscowtimes.com/news/st-petersburg-stadium-construction-for-2018-worldcup-behind-schedule-54625
• http://rbth.com/sport/2016/07/04/putinsigns-into-law-bill-on-2018-world-cup-fan-idfor-foreigners_608677

RUSSIA

DESTINATION AT A GLANCE

Russia is also known as the «lungs of Europe» since
it has the largest forest reserves in the world, and the
amount of carbon dioxide absorbed by it is the second
in the world. First is the rainforests in the Amazon. In
June, a phenomenon known as the «White Nights»
can be seen in some northern parts of Russia. It
is a time when night remains bright, as the sun
does not sink below the horizon. Moscow and St.
Petersburg are the most visited cities in Russia.

Russia

R
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ussia is the biggest country in
the world that can offer a wide
range of tourist opportunities to
its foreign visitors. Russia is a transcontinental country, covering much of
the eastern and northeastern Europe
and the whole of the northern Russia.
Russia is covering the 1/7 of our planet.
Russia is home to 12 seas within its
territory with other natural landmarks
such as the Urals (the oldest mountains
in the world), Lake Baikal (deepest lake
in the world, and the largest reservoir
of fresh water on earth), Ladoga Lake
(largest lake in Europe), Klyuchevskaya
Sopka (largest active volcano in the
world), Russian Volga (the longest river
of Europe).
The most popular tourist attractions
are the old Russian cities of Vladimir,
Suzdal, Sergiev Posad, Pereyaslavl
Zalessky, Rostov, Uglitch, Yaroslavl and
Kostroma, the biggest gems of Russia’s
Golden Ring. Also high on every
tourist’s priority list are itineraries by
boat from Moscow to St.Petersburg
and the Valaam Island, a central point
of religious pilgrimage, or to Kizhi, the
wonderland of old Russian wooden architecture, the Northern Caucasus and
the Black Sea coast, to Mount Elbrus,
the Ural mountains, and the Altai country, in different natural settings, from
the Black Sea coast the Baltic Sea to the
mountains of the Northern Caucasus,
Ural and Altai.
In the forest steppe and steppe areas,
the invigorating nature is supplemented with refreshing koumiss, which is a
favorite drink among the vacationers in
Bashkortostan.
Russia is also known as the «lungs of
Europe» since it has the largest forest
reserves in the world, and the amount
of carbon dioxide absorbed by it is the
second in the world. First is the rainforests in the Amazon. In June, a phenomenon known as the «White Nights» can
be seen in some
northern parts
Russia is also known
of Russia. It is
as the «lungs of
a time when
Europe» since it has
night
the largest forest
remains
reserves in the world,
bright,
and the amount
as the
of carbon dioxide
sun does
absorbed by it is the
not sink below
second in the world.
the horizon.
Moscow and
St. Petersburg are the most
visited cities in Russia.
Moscow Kremlin is the

world biggest medieval fortress built
in 14-15th centuries. St. Petersburg is
the most crowded northern city in the
world with a population more than 1
million people. St. Petersburg has more
than 200 museums, 80 theaters and
176 fountains,

that, Russia will keep on doing space
travel starting from the year of 2018 for
200.000 $ - 250.000 $.

Space Tourism		
in Russia

Culture Tourism can be explained as
the movement of tourists to specific
cultural attractions such as museums,
heritage sites, artistic performances
and festivals outside their place of
residence. Recently, the biggest tourist
areas in Russia can be considered as
Moscow, St. Petersburg and cruises on
the Volga and Don Rivers.
A wide variety of incredible travel
destinations are available within the
European part of Russia. The most
popular routes Include the historic cities of the Golden Ring, riverboat cruises along the Volga River and up to the

Space tourism is a space travel program for leisure purposes. Several
companies were produced to create
sub-orbital space tourism industry in
recent years. Space tourism opportunities are limited. Only Russian Space
Agency is providing transport to date.
In 2001 American Dennis Tito paid a
reported $20 million to become the
first space tourist to fund his own trip
to the ISS. The mission was launched
by a Soyuz TM-32 spacecraft. He spent
about eight days in orbit as a crew
member. Another six space
tourists followed Tito
before Russia cancelled the program. Russian
space tourism
authorities say

Culture Tourism 			
in Russia

Russia
Russian north and
northwest, these routes
invite you to experience Russian history,
immerse yourself in the
culture and learn its
traditions» New cultural
and educational travel
destinations are being
offered with every new
tourist season.

Recently, the biggest
tourist areas in Russia
can be considered
as Moscow, St.
Petersburg and
cruises on the Volga
and Don Rivers.

Golden Ring Cities 		
in Russia
Golden Ring is the name of several
cities and towns in Russia. Travelling
to Golden Ring is the best way to enjoy
the beautiful countryside views and
ancient architecture of Russia.
Vladimir: Vladimir is a historical
city, dating back to the 1100s. Vladimir
has transportation links to all main
hubs such as Vladimir Oblast, Moscow,
Ivanovo, Kostroma, Nizhny, Novgorod,
Ryazan and Yaroslavi. Vladimir is a part
of Golden Ring cities of Russia and a
popular tourist destination with three
chief monuments, which are on the
World Heritage List: the magnificent
five-domed Assumption Cathedral,
Cathedral of Saint Demetrius and the
Golden Gate.
Suzdal: Suzdal is a small town in
Vladimir region. It is located 210 kilometers north east of Moscow. Suzdal
is one of the most interesting stops
along the Golden Ring. In Suzdal, you
can enjoy the ancient Russian architecture and beautiful views. Suzdal is
important for tourists since it keeps
the special atmosphere of the ancient
Russia. The Kremlin, the Cathedral
of Nativity, Saviour Monastery of St.
Euthymius, Wooden Church of St.
Nicholas, St. John the Baptist Church,
The St. Alexander Convent and
Intercession Convent are the sights to
visit in Suzdal.
Yaroslavl: Yaroslavl is one of the
oldest cities in the country and one of
the main objects of the Golden Ring
of Russia. The historic city of
Yaroslavl, located between the
Volga and the Kotorosl rivers.
Yaroslavl is a UNESCO
World Heritage Site and
one of the most
historic places
in Russia. On

Volga River

the
streets and
squares of
Yaroslavl you
can see a number of
different monuments
including the Demidov
Pillar, monuments to Fyodor
Volkov, Nikolai Nekrasov, Yaroslav
the Wise.
Ivanovo: Ivanovo is in the center
of European Russia. It is located in
the 300 km northeast of Moscow. The
city is known as “the city of brides”,
“the land of printed cotton”, Russian
Manchester and “Red Manchester”.
The Ship-house, the Horseshoe-house,
the Regional Bank building, the Palace
of Arts, the Collective-house, the
Ivanovo railway station, Oblsovnarhozhouses, Schudrovskaya Palatka, the
first brick civil building in Ivanovo,
the Svyato-Vvedensky Monastery, the
wooden Uspenskaya church and the
mansion of A. Duringer are the notable
sights in Ivanovo.
Kostroma: Kostroma lies on the
Great Russian River on both banks,
the Volga. The river divides the city
into two parts, each of which is full of
various attractions. The five-domed
Epiphany Cathedral, the minster
houses, Our Lady of St. Theodore,
the Ipatyevsky monastery, the
Resurrection church and among the
vestiges of the Godunov rule, a fine
tent-like church in the urban-type settlement of Krasnoye-na-Volge are the
sights to see in Kostroma.
Rostov Veliky: Rostov is one of the
oldest cities of Russia, which was first
mentioned in the 9th century. Main
sights in Rostov Veliky are the ornate
Savior Church-na-Senyakh, the sombre
Church of St. Gregory, the barbican
churches of St. John the Apostle, the
Resurrection of Christ, the residence,
often erroneously called kremlin, also
includes eleven ornate tower bells, numerous palaces, several small belfries,
and the diminutive baroque Church
of Our Lady of Smolensk, the Savioron-the-Market church, the cathedral
church of the Nativity convent, the
oldest church of St. Isidore the Blessed,
the Abraham monastery,
Spaso-Yakovlevsky Monastery,
the Conception of St. Anna, and the
Transfiguration of Our Savior.
Pereslavl-Zalessky: PereslavlZalessky, situated 140 kilometers to
the northeast of Moscow and lying on
the shore of Lake Pleshcheyevo, is one
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Russia
of them. The town is a part of Golden
Ring of Russia. There are some notable
historic buildings in the city such as:
white stone Savior’s Cathedral, Church
of Metropolitan Peter, Troitse-Danilov
Monastery, Nikitsky Monastery,
Feodorovsky Monastery and Goritsky
Monastery. There are also several
museums in the city: Museum-Preserve
of Pereslavl-Zalessky, Museum–Estate
“The Little Boat of Peter the Great”, the
Pereslavl Arboretum, Museum of Flat
Irons, the Museum of Kettles and the
Museum of Steam Engines.

Health Tourism		
in Russia
According to Word Health
organization reports, Russia has
more clinics and medical workers
than any other country in the world
on per-individual basis.
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Basically Medical Tourism is
travelling to another country to receive certain medical
services. The reasons for obtaining
medical services in other countries
could be the more affordable price,
better service quality than in the country of residence. Also people might
be interested to discover the country
itself and to make it a single package
with medical treatments or medical
checkup procedures. With the area of
more than 17 million square kilometers, Russia is the biggest country in
the world. According to Word Health
organization reports, Russia has more
clinics and medical workers than any
other country in the world on per-individual basis. The medical treatment
price can be 2 - 3 times lower than the
price for the same service in USA and
Europe. In certain areas, like laser eye
surgery and heart surgery. Russian clinics offer the most advanced technologies available nowadays.

Ecotourism in Russia
Russia is home to 33,5 million
hectares, 68 state nature preserves
of federal meaning, 2976 state nature
preserves of regional meaning with

total area – 67,8 million hectares, 1024
nature monuments, 31 natural parks of
regional meaning, with total area 13,2
million hectares of nature reserves.
Russia’s natural landscape has huge
potential as an ecotourism destination. Russia is one of the most promising countries for the development
of ecotourism. In Russia there are
35 national parks, 100 state nature
reserves with total area – 33,5 millions
hectares, 68 state nature preserves
of federal meaning, 2976 state nature
preserves of regional meaning with
total area – 67,8 million hectares, 1024
nature monuments, 31 natural parks
of regional meaning, with total area
13,2 million hectares. Environmental
heritage of the country can be seen
in almost every region of the country.
There are also some ecological tours
in Russia that gives the opportunity
of discovering the country. In the

Russia is home to 33,5 millions
hectares, 68 state nature
preserves of federal meaning,
2976 state nature preserves of
regional meaning with total area –
67,8 million hectares, 1024 nature
monuments, 31 natural parks of
regional meaning, with total area
13,2 million hectares of nature
reserves.

western part of the country, there lies
the Curonian Spit, one of the oldest
nature reserves in the world. Curonian
Spit is a sandy peninsula, isolating the
freshwater of Curonian lagoon from
the Baltic Sea. In the Tver Region, next
to Moscow and St. Petersburg, Central
Forest Nature Biosphere situates with
its unique spruce trees. Central Forest
is half a thousand years old and home
to European minks, pied geese, grouses, dwarf birch, berries and raised
bogs. Moreover, in the Far Eastern
State Marine Preserve with its seaside
and 11 islands, you may observe the
whales, silver pomfrets, swordfishes,
tiger sharks, hammerhead sharks, toxic
puffer fishes, white-bellied porpoises
and seals by walking around the preserve or diving.

Tourism Investments
in Russia
According to Russia & CIS Hotel
Investment Conference (RHIC), which
was held in 2015, there are several
investments for tourism in Russia.
Hilton Worldwide has rounded
off this year’s Russia & CIS Hotel
Investment Forum with an announcement that continues its drive to bring

Russia

quality international branded accommodation to Russia’s regional markets.
New hotels are set to be developed
under its midscale Hilton Garden
Inn brand in the far eastern city of
Khabarovsk and the industrial center of
Orenburg. Under a franchise agreement with Dalreostroy LLC, part of the
Dalreo Group, the hotel Hilton Garden
Inn Khabarovsk will be constructed
adjacent to a multipurpose complex.
Guests at any one of the 186 rooms will
enjoy direct access to these amenities
along with the hotel’s own restaurant,
bar and fitness studio. Scheduled
to open in 2019, the striking tower
building will enjoy an advantageous
central location at Komsomolskaya
Street. Expected to open at the beginning of 2018 through a franchise
agreement with ZAO Orenburgskaya
Ekspluatatsionnaya Kompaniya, the
hotel Hilton Garden Inn Orenburg
will consist of 119 rooms across seven
floors. The building will be constructed as part of a development, which
will also bring an adjoining park to
the city center to be landscaped and
maintained by the owner for the
enjoyment of guests and Orenburg
locals alike. Adrian Kurre, global head,
Hilton Garden Inn, said, “Our brand
continues to blaze a trail in bringing
quality mid-market accommodation to
Russia’s regional cities. Hilton Garden

Inn Ulyanovsk is scheduled to open its
doors later this year which will see us
become the first international brand
to arrive on the banks of the river
Volga and I am delighted to be setting
a similar precedent in Khabarovsk and
Orenburg.”
Mospromstroy have announced
plans to bring one of the city’s most
fabled properties back to the market.
According to the signed franchising
agreement between Mospromstroy
and Hilton Worldwide, Hilton Moscow
Tverskaya Luxe will cover 47,000
square meters and consist of 220
rooms and 52 apartments and is
expected to welcome its first guests by
mid-2018. Hilton Moscow Tverskaya
Luxe assumes a prime city center location at 10 Tverskaya Street, Moscow’s
main commercial thoroughfare leading
to the Kremlin. An investment of 6.6
billion rubles (over $100 million) will
be made to aimed at restoring substantial parts of a building, which dates
back to the 1890s.
Carlson Rezidor Hotel Group, one
of the most dynamic hotel groups
worldwide, announces the Radisson
Blu Olympiysky Hotel, Moscow. The
upper-upscale property featuring 379
With the help
rooms will welcome
of the Internet,
the first guests in
successful
Q1 2017. The hotel
promotions,
is owned by B&N
selling
Group. “We are deservices and
lighted to add a further flagship to our
products
portfolio in Moscow
to meet the
and to strengthen
demands of
our position as the
the costumers
leading international
has become
hotel operator in
possible.
Russia/CIS & Baltics.
We remain committed to this emerging market and will
expand our network across the region
together with our partners,” Executive
Vice President & Chief Development
Officer of Rezidor at the Russia &
CIS Hotel Investment Conference in
Moscow Elie Younes said.
IHG has announced the signing of
two management agreements for two
Holiday Inn hotels in two different
markets. IHG has signed a management agreement with SGI-Invest
LLC for Holiday Inn® Yerevan in the
capital of Armenia. Opening in 2018,
the 191-room property will be the first
IHG branded hotel to open its doors
in Armenia. IHG also has signed a

management agreement with PKF
Piramida-D LLC for Holiday Inn®
St. Petersburg – Proletarskaya. The
414-room hotel opening in 2018 will
become the second under the Holiday
Inn brand in St. Petersburg. The hotel
will create a new conference venue
for the city, offering more than 1500
square meters of meeting space in one
of Europe’s leading meeting and event
destinations (http://www.russia-cisconference.com/).

Online Tourism
Online marketing in tourism industry
can help business professionals connect with the travellers. Usage of user
comments, online travel photos and
videos is increasing among travellers
and this highly affects the travel plans
of upcoming visitors. As it is seen,
the Internet technology has
become an important source
of information for tour- ism
industry. With the help of the
Internet, successful promotions,
selling services and products to meet
the demands of the costumers has
become possible.
Technology has a great effect on the
growth of different industries today.
We cannot separate tourism industry
from the technological influences.
Local and international hotels work
overtime to cope up with increasing
customer reviews and online bookings. As new technology demands
from them, hotels and tourist facilities
change rap idly in order to meet customer demands using social media.

Destination Marketing
Destinations are increasing brand
awareness by sharing text, image, video and audio in social media channels.
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Recently, travellers have moved from
seeing advertising and going to a destination to get online information from
blogs and commentaries. Accordingly,
there appeared new promotion channels such as direct mail, newsletters,
social media, website, micro- site and
event landing page. Destinations are
increasing brand awareness by sharing
text, image, video and audio in social
media channels. At each stage of the
path to purchase, travellers use a
variety of online sources to help them
choose their holiday destinations, and
to plan and book their holidays. A

destination should consider a diversity
of initiatives to reach travellers across
online sources. Visitors are travelling
to destinations in order to see beautiful, unspoiled nature of Russia, to visit
family and friends, to enjoy the destination’s entertainment, nightlife, shopping and city activities, to experience
an interesting culture and affordability.
Marketing efforts should include
definitively pointed marketing goals.
These goals should be set up to obtain
destination vision among potential
visitors. In the case of Russia, Russia
tourism authorities run successful

marketing campaigns to increase the
tourist numbers in the country. With
the increase awareness of Russia
around the world, there is a growth in
the number of tour operators featuring
Russia.

Increase in Tourist
Arrivals in Russia
Russia is set to see a 20% increase in
visitor arrivals over the next four years

Russia
Hermitage Palace and Neva River, Saint Petersburg
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fuelled by the hosting of major sporting
events. Russia is hosting an array of
sporting events over the next six years
climaxing with the FIFA World Cup
in 2018. The sporting schedule starts
next year with Moscow’s hosting of the
World Athletic Championships and the
Rugby Sevens World Cup. Also in 2013
is the Universiade (University games) in
Kazan, while 2014 sees Sochi have the
Winter Olympics.
These events will bring an increased
focus to the Russian inbound tourism
industry, which will help visitors peak
at more than 28.3 million – up 20% on

2012’s inbound tourists figure of 23.7
million.
The Euromonitor International
report reveals this increase will be
mainly fuelled by European destinations with Finish visitors increasing
by 16% to nearly 1.3 million visitors in
2016. Polish visitors will increase by
25% to 857,000 in 2016, visitors from
the UK will increase by 17% to 250,000,
with Turkish visitors rising by 19% to
243,000.Visitors from the US will also
increase by 15% to 301,000 in 2016.
Currently, Russia’s largest inbound
markets are the former Soviet republics

of Ukraine, Kazakhstan and Uzbekistan
mainly due to the close connections
and similar linguistic and historical
links, enabling tourists to meet easily
with friends and family.
Inbound visitors are also expected
to increase from China due to the simplification in visa regulations between
Russia and China.
However, the report – The Travel
Industry Global Overview – states that
visa barriers are currently a major restriction for inbound tourism to Russia.
Visitors from most countries require a
visa to enter which must be obtained in

Russia
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advance. There are on-going talks with
the EU regarding changes to the visa
process.
Russia outbound tourism spends is
expected to rise an average 8% a year
until 2016. Russian outbound distribution is swiftly shifting online with a 50%
increase in online spend predicted over
the next four years. Growing Internet
penetration, combined with the recession has encouraged online searches as
travellers seek bargains, mainly seen
within transportation.
Reed Travel Exhibitions Director
World Travel Market Simon Press said:
“The findings are very positive for the
Russian market. As long as the visa
restrictions are minimized, Russia will
see its tourism industry grow substantially over the next few years.”
“Russia will be showcased to the
world with the hosting of all the major
sporting events taking place, this being
the perfect opportunity to highlight
Russia as a tourism destination”.
These days there is a decline in the
number of Russian tourists on the
coastline of Tenerife or Mallorca than
in previous years. On the other hand
Russia enjoys an increase in tourist
numbers especially for its top destinations such as St. Petersburg and
Moscow. Most of the tourists visiting
Russia are from European countries,
China, Iran and India.
Luzhniki Stadium has been selected for the final of the World Cup

Russian Tourism Trends
A Big Shift in Domestic Travel
The number of trips by Russian nationals to European destinations decreased
by 30-50% from 2015 to 2014. This
is the biggest drop in the last twenty
years. There is a boom in domestic
tourism in Russia. The government
promoted Sochi, Anapa, Gelendzhik
And Eysk on the coast of Black Sea and
the Sea of Azov in order the to drive
the focus of its residents on Russian
resorts.
In 2015, an average hotel room in
Moscow yielded 7% more than in 2014,
in St. Petersburg the growth rate was
26.3%. Also in 2015, 60% of 100.000
bookings fell at domestic travel segment. The number of hotels bookings
outside Moscow and St. Petersburg
rose by 70% in comparison to 2014.
Government keeps on making large

investments to develop domestic
tourism in order to feel the gap. There
will also be foreign investors, especially
after the meeting between President
of Republic of Turkey, Recep Tayyip
Erdogan and President of Russia,
Vladimir Putin.

most Europeans and tourists from other continents to visit Russia and watch
games live. Given the weak ruble,
citizens from Great Britain, Switzerland
and Eurozone countries will hardly
face great expenses here.

World Cup 2018
Despite the ongoing crisis and budget
spending cuts, Russia is going to fulfill
its obligations to host Confederation
Cup 2017 and FIFA World Cup 2018.
Preparations are in full swing for both.
Recently, the Russian government
has set hotel price limits for these
events in order to prevent inflated
prices, as was the case in other countries hosting the World Cup and the
Olympics. These limits are just a bit
higher than today’s average rates. This
means that provided availability of
affordable airfare, it will be possible for

• https://www.trekksoft.com/en/blog/
russian-tourism-trends
• http://www.travelbiznews.com/news/tourism/
item/448-russia-to-see-increase-in-touristarrivals
• http://www.visitrussia.com/russia_vacations.htm
• http://www.rusemb.org.uk/tourism/
• https://www.lonelyplanet.com/russia
• http://famouswonders.com/asia/russia/
• http://en.rejamaica.ru/about_Russia/tourism
• http://www.grint.ru/dodont.php
• https://www.rt.com/business/334979-roscosmos-space-tourism-flights/
• http://www.viktur.ru/english/english-russia/
• http://www.russia-cisconference.com/
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Saint Petersburg is the city of rivers with 40
rivers, canals and other waterways with a
total length of 217.5 km. within the city limits,
and nearly 400 bridges to cross them, thus
making Saint-Petersburg one of the world's
leading cities in terms of its number of rivers,
islands and bridges. The city boasts of at
least 300 bridges. 13 of these bridges are
raised each night in the summer to let ships
enter Russia along the Neva River.

St. Petersburg
Hermitage on Palace Square St. Petersburg
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Saint Petersburg is known as one of the
13 of these bridges are raised each night
in the summer to let ships enter Russia
prettiest cities in the world. It is considalong the Neva River. Actually, if you
ered as a young city since it has only a
counted the 800 smaller bridges over
history for three centuries. First struchundreds of public lakes and ponds,
tures raised on the banks of Neva River
that would bring the amount of bridges
three centuries ago. St. Petersburg
in St Petersburg to over a 1,000.
was the capital of the Tsarist Empire
for two centuries. During the city’s
construction period, it was formed
as the ”eternal city” with beauty and
Must See Places in
harmony. Saint Petersburg sense of its
own identity owes to its origins and to
St. Petersburg
the interweaving of myth and reality
throughout its history.
Smolny Cathedral
Saint Petersburg is known as the
Smolny Cathedral was designed by
“Venice of the North”, since it was built
Italian architect Bartolomeo Rastrelli,
on 42 islands in the delta of Neva River.
who came to Russia as a boy with his
People usually feel themselves captifather, who was invited to the counvated by the shining water all around
try by Peter the Great, constructed
the city. Saint Petersburg is the city of
rivers with 40 rivers, canals and other
the Winter Palace and the palace at
waterways with a total length of 217.5
Tsarskoe Selo. Smolny Cathedral was
km. within the city
one of Rastrelli Jr.’s last projects. His
limits, and nearly 400
inspiration was to combine baroque
Saint Petersbridges to cross them,
details forest of towers and onion
burg is often
thus making Saintdomes of an old Russian monascalled “the
Petersburg one
tery. It is definitely worth to climb
Venice of the
of the world’s
the 277 steps to one of the two
North” as visileading cities
63m-high bell towers for stupentors are usually
in terms of
dous view over the city.
struck by the
its number of
bright glimmer
rivers, islands and
Nevsky Prospect
of the water
bridges. The city boasts
Nevsky prospect is St Petersburg’s
everywhere.
of at least 300 bridges.
main avenue and one of the

best-known streets in Russia. Cutting
through the historical centre of the
city, it runs from the Admiralty, symbol
of Russian power, to the Alexander
Nevsky Monastery. It is very beautiful
to walk along this street in the evening
when all illuminations on. You can see
everything here: the most stunning
architecture, magnificent palaces,
world-famous museums; sparkling
five-star hotels and small bed and
breakfasts; all manner of restaurants,
cafes and nightclubs; people of all ages,
walks of life and countries.
State Hermitage Museum,
Winter Palace
State Hermitage Museum, Winter
Palace exhibits close to 3 million items
and visited by several million people
annually. The main architectural
ensemble of the Hermitage (which is
one of the world’s oldest and largest
museums) is situated in the centre of St
Petersburg and consists of the Winter
Palace, once the former state residence
of the Russian emperors, the buildings of the Small, Old (Great) and New
Hermitages, the Hermitage Theatre and
the Auxiliary House.
Catherine Palace, Park and
Amber Room
The Palace is an astonishing example
of baroque architecture with its striking

St. Petersburg
interiors that are more than spectacular. The Catherine’s Palace is known
for its legendary truly unique Amber
Room that was destroyed during World
War II and completely recreated only
in 2003, a process that took over 20
years and cost more than $12 million.

Church of Our Savior
on Spilled Blood

St. Isaac Cathedral
St. Isaac Cathedral was originally the
city’s main church and the largest
cathedral in Russia. The French-born
architect Auguste Montferrand, built
it between 1818 and 1858, as one of
the most impressive landmarks of the
Russian Imperial capital. One hundred
and eighty years later the gilded dome
of St. Isaac’s still dominates the skyline
of St. Petersburg. We also recommend
you to climb the 300 steps up to the
cathedral’s colonnade, and enjoy the
magnificent views over the city.
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Church of Our Savior on 		
Spilled Blood
Church of Our Savior on Spilled Blood
has the world-renowned ornately
decorated onion domes and stunning
breathtaking mosaics on the inside. This
marvelous Russian-style church was built
on the spot where Emperor Alexander II
was assassinated in March 1881.
Peter and Paul Fortress
Peter and Paul Fortress is the very first
building of St Petersburg. The fortress
was founded on a small island in the
Neva delta on May 27, 1703 and that
day became the birthday of the city of
St Petersburg. It is immediately recognizable from its extraordinary golden
spire, visible all over the city centre
at an incredible 122 m high. A
visit to this large complex
is a must: you will see the
tombs of the Russian tsars
– Romanovs, visit an excellent
history museum and even be able
to relax on the beach with Hermitage
views.
Russian Museum
Russian Museum is the world’s largest
museum of Russian art – the State
Russian Museum. You can see there
over 400,000 exhibits, which reflects
the history of Russian fine art from
the ancient icons to the 20th century
avant-garde.
Source:

• http://www.visitrussia.org.uk/
travel-to-Russia/saint-petersburg

Peter and Paul
Fortress is the very
first building of St
Petersburg.

St. Petersburg Hotel Market
Current supply
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As of the end of H1 2015, the St.
Petersburg hotel market had 139 hotels
with approximately 19,800 rooms,
excluding mini-hotels, departmental
hotels, and hostels. In H1 2015, no new
hotels were opened in St. Petersburg.
Moreover, the majority of large hotels
that were due to open for guests this
year were postponed to 2016. This is
mainly due to the economic situation
and the growing costs for the final
stage of hotel development – internal
room fit-outs and furnishings, which
have become more expensive due to
rouble depreciation. St. Petersburg
has launched a reclassification of
its hotels in line with FIFA requirements. The first nineteen hotels have
already obtained their ‘stars’; among
them Belmond Grand Hotel Europe,
Crowne Plaza St. Petersburg – Ligovsky,
Radisson Royal Hotel, Cronwell Inn
Stremyannaya, ibis Saint Petersburg
Centre. One hundred more hotels have
already applied for reclassification, but
the process is still ongoing. According
to the requirements of federal law on
the preparation and staging of the 2018
FIFA World Cup in Russia all hotels that
aim to host guests officially during the
championship need to pass the classification process by July 1st, 2016.

Prospective Supply
Currently, eight hotels totaling around
1,600 rooms are under construction in
St. Petersburg; however, the opening
dates are being gradually postponed.
At the same time, we are seeing new
investors who are interested in hotel
development in St. Petersburg, Thus,
the Korean company Lotte Group last
year ourchased the apart-hotel project
Isaakievskaya Assembly, which is a redevelopment project in the very centre
of the city that has been transformed
into 5* luxury hotel that is due to open
in 2017.
The Turkish chain of elite hotels
Elite World Hotels has actively started
the construction of two hotels that
it plans to add to the St. Petersburg
market – one of them will be located on
Pirogovskaya embankment, while the
other will open on Konstitutsii square.

St. Petersburg
Hotel Market Review
Both hotels are scheduled to open
before the FIFA World Cup in 2018 and
will add over 700 rooms to the hotel
stock of the city. Additional supply
for city guests is formed by aparthotels, the number of which is gradually
increasing in St. Petersburg. Among
recently opened schemes, the Grand
Canyon hotel and Vertikal apart-hotels
can be mentioned. Interestingly, although initially designed for long-term
and mid-term stay, these apart-hotels

are also available for short stays and
are actively marketed on the websites
of major hotel aggregators.

Pricing Policy and
Demand
After a significant decrease in tourist
inflow in 2014, the first half of 2015,
on the contrary, showed quite positive
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We expect current trends to continue until the year-end, including the
upward trend in the number of tourists
from Asian and Arab countries, the
maintenance of demand for upscale
hotels due to their relatively low price
for foreign tourists and the maintenance of the high level of domestic
tourist inflow.
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growth in tourism in St. Petersburg.
As in H2 2014, the reduction of foreign
tourist inflow is being compensated by
the growing inflow of domestic tourists.
According to preliminary data from the
tourism development committee in St.
Petersburg, domestic tourist inflow increased by 20-30% in comparison with
H1 2014. This statistic is partially confirmed by the passenger figures from
Pulkovo airport in the first six months
of this year. According to the results for
H1 2015, international passenger traffic
in January-June 2015 declined by 22.3%
YoY, while Russian passenger traffic
increased by 14.9% YoY.
The changes in demand together
with the growth in local tourism led to
a change in occupancy rates of hotels
in different price segments, although
average figures were comparable with
the previous few years. On one hand,
rouble depreciation made upscale
hotels more affordable for foreign tourists, while on the other hand growth
in internal tourism resulted in increasing demand for hostels and low-price
hotels. The average level of occupancy
remained at a comparable level due
to the St. Petersburg International
Economic Forum and the peak tourist
season in June. The price changes in
the hotel market were uneven with 5*
prices increasing by 20% on average,
and 3*-4* prices remaining at the same
level.

Russia Infographic
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Russia Infographic
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There are a number of future
developments and scenarios which
will impact Russian travel behavior
in the long–term:
• There is a growing number
in hotels; however, most of the
facilities are not ready to compete
with international standards. This
is the reason why Russian tourism
industry is still open to new international investments.
• Association of Tour Operators
of Russia reported that Black Sea
Resorts in Russia made a 30%
increase in prices in 2016. It is
known at even small increases can
lead to stasis in domestic market.
There is also an observable example, which happened in 2014. In
the year of 2014, owners faced high
occupancy rates. After this event,
owners raised prices in thought
of repeating their success in 2015.
However, Anapa faced a weak
season in 2015.
• In order to restore the Russian
tourist demand in the first half
of 2016, Egyptian hotels made
20% discounts to Russian tourists for all-inclusive 5 star hotels.
Accordingly, a raise in Russian
tourist number was observed.
Sources:
• Tourism and hospitality industry potential of Russia, Dr, Konstantin Kostin
• http://blog.euromonitor.com/wp-content/uploads/2015/09/moscowsampledeck.pdf
• http://www.whitecase.
com/publications/insight/
ma-attractiveness-index-emea-russia

The majority of visitors to Russia come from
the former Soviet states, with Ukraine, Kazakhstan and Uzbekistan making up the
largest groups. Russia will also benefit from a forthcoming high-level sporting event
to be held in Russia, with FIFA World Cup in 2018. Since Russia will be in the focus of
this event, the promotion of Russia and all its attractions should
boost arrivals to the country.
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Moscow contains the country’s most
famous attractions, the most notable
being Red Square, the iconic St Basil’s
Cathedral, Lenin’s tomb and the Kremlin.
As the former headquarters of the Russian
church, Moscow also houses the Archangel,
Assumption and Annunciation Cathedrals,
which act as tourist attractions as well as
places of worship. Gorky Park stretches
along the south bank of the Moscow River
and hosts a skating rink in winter.

Moscow
Kremlin
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As the capital of Russian Federation,
Moscow has the largest population
in the country with more than 12
million people. Moscow is the part of
Central Federal District. There started
a project to expand the territory of the
city in 2012. At the end of the project,
Moscow’s territory will expand approximately 2.4 times.
Moscow is located in the central part
of the East European Russia and it has
a continental climate, which is warm in
summer and moderately cold in winter.
However, eastern and southeastern
part of the city has lower temperatures
in winter and higher in summer.
Moscow is the mostly visited city of
Russia in terms of inbound tourists.
Mostly leisure and culture tourists visit
Moscow. Since the city offers a wide
range of luxury hotels, shopping malls,
400 museums, 200 showrooms and

galleries and 129 theatres. Moscow
is also home to the Bolshoi Theatre,
numerous art galleries and museums
such as the Tretyakov Gallery and
museums such as the Moscow Kremlin,
the State Museum of the Fine Arts of
A.S. Pushkin, and the State Historical
Museum. Headquarters of major
companies are in the city since Moscow
is the finance center of Russia. A large
number of conferences are organized
in Moscow each year.
The ensemble of Moscow Kremlin
and Red Square, Rise Church in
Kolomna and the ensemble of
Novodevichy female Convent are the
attractions in the focus of international
tourists. These sights are also in the list
of UNESCO’s World Heritage Sites.
Moscow contains the country’s most
famous attractions, the most notable
being Red Square, the iconic St Basil’s

Cathedral, Lenin’s tomb and the
Kremlin. As the former headquarters
of the Russian church, Moscow also
houses the Archangel, Assumption and
Annunciation Cathedrals, which act as
tourist attractions as well as places of
worship. Gorky Park stretches along
the south bank of the Moscow River
and hosts a skating rink in winter.
Other frequently visited cultural sites
include: the former Lubyanka prison,
once home to the KGB, which now
hosts a museum, and Novodevichy
Convent’s cemetery, where Russian
legends from Ckekhov to Kruschev are
buried.
Moscow has 11 main railway lines, 15
highways, 3 river ports, 9 railway stations and 3 large international airports,
which make city the main hub of the
country. Moscow transportation links
can also be considered as attraction

Moscow
The State Historical Museum of Russia
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points for international tourists since
the decoration of Moscow’s Metro is
an attraction itself and Trans-Siberian
Railway offers unique glimpses of
Russia on its journey from Moscow to
Vladivostok on the Pacific Coast.

Some Sights in Moscow
Kremlin and Red Square
Inextricably linked to all the most important historical and political events
in Russia since the 13th century, the
Kremlin (built between the 14th and
17th centuries by outstanding Russian
and foreign architects) was the residence of the Great Prince and also a
religious centre. At the foot of its ramparts, on Red Square, St Basil’s Basilica

is one of the most beautiful Russian
Orthodox monuments.
Bolshoy Theatre
Bolshoy Theatre has very
important contributions to
Russian culture and the
history of performing
arts. It is the symbol of
Russia and its very rich
culture. Bolshoy Theatre
and its artists still contribute
to Russia’s cultural wealth.
Magnificent Russian operas and
ballets can be watched at the
Bolshoy Theatre.

churches in the world and it has a very
beautiful panoramic view from the
40-meter-high observation
platform.
Bolshoy
Theatre has
The Metro
very important
Moscow Metro was opened
contributions
in 1935 as one of the most
to Russian
extraordinary architectural
culture and
projects of USSR. You may
the history of
feel yourself captivated by
performing
the beauty of the metro staarts.
tions once you step in one

Cathedral of Christ the Saviour
It was rebuilt in 2000 since the original
of the Cathedral was demolished by the
order of Stalin. Cathedral of Christ the
Saviour is one of the largest Orthodox

of them. That’s the reason
why, all the underground
stations can be considered as museums
with different decorations and mood.
Source:
• http://rguts.ru/templates/Rguts/images/sector/international/reports/1.pdf
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Make your travel
extra rewarding
Choose where you want to go from thousands of hotels and
resorts around the world—and experience even more once
you’re there. The destination is up to you; the rewards are on us.
Join now at ihg.com/join

WHO
ARE
WE ?

CHARACTER

DANISHNESS

For us, character is not only a question
of attitude, but also the confidence to
stand out, speak up and have the balls
do things differently. We believe it’s
our purpose to give people a platform
where they can step into character and
prove what true passion can do.

As one of the only Danish-owned sports
brands in the world, we combine values
such as freedom of speech, human
respect and equality for all in sports.
Rooted in the Danish design tradition
we also proudly associate our products
and ourselves with strong design,
functionality and quality values.

HERITAGE

SPORT

Established in 1923 as a sports
brand, we have, and still experience,
the amazing effect sports is having
on people. All the teams, events
and people that formed and form
our history are a constant source of
inspiration. This is our legacy.
It is visible in every single fabric
of our soul.

hummel® begins and ends with
sport. We honour the game.
The wins, camaraderie and the
desire to play and do sport through
life. It is our dedication and boundless
passion. From concept development
and product design to company
culture, sport is the most essential part
of our DNA.

World Tourism Forum started in 2015 in
order to help the development of tourism
in Turkey. World Tourism Forum brings
the tourism leaders together three times a
year in different cities around the world to
discuss the future of the tourism industry.

World Tourism Forum
World Tourism Awards 2016

Alejandro Bernabe Navarro
CEO, Kempinski Hotels

Ralph Radtke
General Manager,
Çırağan Palace Kempinski

Bulut Bağcı
President,
World Tourism Forum
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World Tourism Forum is a Turkish
foundation based in Istanbul. World
Tourism Forum was founded under the
leadership of Bulut Bagci in 2014. As a
group engaged with civil society activities under the umbrella of the Young
Tourism Leaders Association, its main
aim is to develop tourism in Turkey.
With the inspiration of World
Economic Forum held in Davos,
Switzerland, Mr. Bagci and his team
decided to create a platform where international tourism leaders can discuss
the issues on the subject. Accordingly,
World Tourism Forum was kicked off in
2015. World Tourism Forum is organized four times every year, under the
auspices of Presidency of the Republic
of Turkey, in global centers around the
world, bringing together world tourism
leaders and tourism industry representatives. Regional meetings are held

three times a year in different cities
around the world and one global meeting is held once a year in Istanbul. Next
summits will be held in Qatar, Jordan
and Abu Dhabi in 2016.

World Tourism Forum 2015
covered the topics of Online
Tourism, Effects of Politics
on Tourism, Health Tourism,
Destination Marketing, New
Vision in Aviation, Hospitality and
Advertising Solutions in Tourism.

World Tourism Forum
2015
World Tourism Forum Global Meeting
2015 was held with the support of
the Ministry Culture and Tourism.
Leaders of the tourism industry from
Europe, USA, Russia, the Caucasus
and Azerbaijan discussed the future of
industry and exchanged ideas at the
forum. Topics covered at the forum
were included Online Tourism, Effects
of Politics on Tourism, Health Tourism,

Destination Marketing, New Vision in
Aviation, Hospitality and Advertising
Solutions in Tourism.
Online Tourism
Travelling around the globe is becoming more important day by day both
for consumers and businesses. New
channels such as social media, online
reservation and travelling consultancy

World Tourism Forum

José Manuel Barroso
President of the European Commission
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web sites are very popular among travellers. New millennials, who are getting
used to new technologies rapidly, will
be the next customers of tourism industry. In this regard, online tourism will
be one of the most important topics in
tourism industry.

tions are also becoming consumable.
Destinations play an important role
in improving country’s economy.
Countries develop new marketing
and positioning strategies in order
to achieve success in destination
marketing.

Effects of Politics on Tourism
In recent years political crisis has
influenced the tourism potential of
some countries. Not only the politics,
but also economy and health issues are
affecting the tourism negatively. Since
tourism is a big market for countries,
political planning can be identified as
an important aspect on its growth.

Advertising Solutions in Tourism
With the developments in information
technologies, online marketing has
become the most important advertising
solution in tourism industry. Online
advertising is very effective in respect
of its cost, flexibility and measurability.

New Vision in Aviation
Parallel with developments in technology and tourism, aviation industry
also shows fast growth. Due to the
expansion in tourism industry, secure
and fast aviation transportation has
become very important around the
globe. These changing perspectives
made aviation companies develop their
policies.
Health Tourism
In order to receive medical care,
people are travelling to different
countries. Under these circumstances
a new field in tourism industry has
become very important. People are
travelling to other countries in order
to get lower cost health services.
Thanks to cheaper flight options, increased marketing activities in health
tourism and easy-to-access online opportunities of the health institutions,
medical tourism is growing positively
day-by-day.
Destination Marketing
As everything can be consumed easily
in today’s world, tourism destina-

Hospitality Industry
Changing world order has created a
new competitive market in tourism
industry. Technological and life style
changes also influenced tourism industry. With the development of new concept of service, hotels try to provide
best service, best design experience to
guests.

World Tourism
Forum 2016

other countries. 123 speakers from
different countries addressed to 5000
audiences in 2016 meeting. Topics
covered at the forum were included Online Tourism, World Tourism
towards 2030, Investments in Tourism,
Political Influence on Tourism, Congress
Tourism and Health Tourism.
Political Impacts on the Tourism
Industry
Tourism industry has been under some
degree of threat for 12-18 months. Not
only because of terrorism but also by
the reason of economy and health
issues. These problems automatically
effect the hotel reservations.
Health Tourism
People travel to different places in order
to find cure to their health problems. In
the turn of the 21st century, people who
are not satisfied with the health services
in their country, started to look for
other opportunities and found ways in
other countries. That’s how the health
tourism was born.

Innovation in the Tourism Industry
What was the biggest innovation
change in travel last 65 years? It was
the jet engine. It transforms the way we
World Tourism Forum 2016 was held
travel, the speed we travel, commercial
in Istanbul, one of the world’s largflights expanded to a very fast rate over
est, oldest cities in the world, hosted
decades. In the future we may travel
continuous civilizations and existed as
from London to Sydney in 32 minutes.
the capital of the biggest empires for
Imagine its contribution to tourism
hundreds of years in
industry.
history. Leaders of tourMain topics in World
ism industry from the
New Technology
Tourism Forum 2016 were
United Kingdom,
Dimensions in the
Online Tourism, World
France, United
Tourism Industry
Tourism towards 2030,
Arab Emirates,
At the end of 2018,
Investments in Tourism,
Germany,
46% of the world
Political Influence on
Saudi Arabia,
population will be
Tourism, Congress Tourism
Malaysia, China,
millenials. They think
and Health Tourism.
about the world in a
Azerbaijan, Ghana and

World Tourism Forum
different way. They don’t know phone
with cord, fax machine etc. They don’t
speak on the phone, they prefer to text.
These millennial people, who get used
to rapid technological changes, will be
the new customers of the tourism.

Mediterranean Summit 2015
was held in Antalya, Turkey.
Main topics covered in the
summit were World Tourism
towards 2030, Online Tourism,
Tourism Investments, Destination
Management & Marketing and
Expo 2016.

2015 Mediterranean
Summit
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World Tourism Forum Mediterranean
Summit provided insight into tourism
trends and developments from global
and regional perspectives. World tourism leaders, regional representatives,
government authorities came together to define the future of tourism.
World Tourism Forum Mediterranean
Summit was held in 10 December
2015 in Antalya. Main topics covered
in the summit were World Tourism
towards 2030, Online Tourism,
Tourism Investments, Destination
Management& Marketing and
Expo 2016.

World Tourism Awards
World Tourism Awards is an international awards ceremony to honor
tourism service providers that are
endeavoring for superiority. In different
categories, World Tourism Awards is
highlighting the best tourism industry
companies. World Tourism Awards,
which is considered as the “Oscars” of
tourism industry, is held once in a year
in Istanbul.

Winners of 2016

Winners of 2015

Best Thermal Hotel: Plaza Hotel Italy
Best CIP Lounge: TAV Primeclass
Best Hotel Group: Kempinski Hotels
Best Family Hotel: Titanic Deluxe
Belek
Best Design Hotel: Mystique, 		
A Luxury Collection Hotel Santorini
Best Airline Company: Turkish
Airlines
Best Luxury Business Hotel:
Fairmont Baku
Best Technology Innovation
Company: IATI
Best Travel Application:
Tripadvisor.com
Best MICE Agency: Kuoni Global
Travel Services
Best Hotel Application: SPG Program,
Starwood Hotels
Best Tourism Investment Group:
HNA Tourism Group
Best Tour Operator: Thomas Cook
Best Luxury Boutique Hotel
Operator: Bill & Coo Mykonos
Best Luxury City Hotel: Ca’Sagredo
Hotel, Italy
Best Business Class Service: Turkish
Airlines
Best Wedding Hotel: Ciragan Palace
Kempinski
Best AD. Campaign:
Turkey Home
Best Winter Resort:
Rixos Fluela Hotel
Best Golf Resort: Regnum Carya Hotel
Best Hotel Brand on Social Media:
W Hotel Istanbul
Best Airline Reservation System:
Aerobilet
Excellence of Service Award: 		
St. Regis Hotel Istanbul
Most User-Friendly Travel Website:
Expedia.com
Best Conference Hotel:
W Hotel Doha
Best Car Rental Company: Avis
Best Resort Hotel: Maxx Royal Belek
Best Event Supplier: M3 Works
Best Select Service Hotel: Four Points
by Sheraton Istanbul – Dudullu
Travel Industry’s Best
Advertisement Solutions Producing
Company: Sojern
Special Jury Award: Turkuvaz Media
Group
Best Recreation Hotel: Hotel Gural
Premier
Best Online Reservation Hotel:
Nashira Hotel

Best Online Reservation System:
Amadeus
Best Online Travel Agency: Expedia
Best Winter Hotel: Intercontinental
Davos
Best Boutique City Hotel: Bill & Coo
Suites and Lounge
Best Hotel Brand on Social Media:
Four Seasons
Excellence in Service Award for
Hotel: Armani Hotel Dubai
Best Conference and Convention
Centre: Qatar National Conference and
Convention Centre
Best Tour Operator: Coral Travel
Best Mice Agency: Kuoni
Best C.I.P. Lounge: TAV Primeclass
Best Airport Hotel: Tav Airport Hotel
İzmir
Best Hospital for Health Tourism:
Medical Park
Best Hotel Group: Marriott Hotels
Best Resorts and Spa Hotel: Port
Nature Luxury Resort
Best City Hotel: Ac Hotel Istanbul
Maçka by Marriott
Best Family Hotel: Club Alla Turca
Best Boutique Luxury Hotel: Rixos
Pera
Best Luxury Business Hotel: JW
Marriott Hotel Ankara
Best Green Hotel: Shereton Bursa
Best Debut Luxury Hotel Brand: Cvk
Hotels Park Bosphorus
Best Technologic Hotel: Point Hotel
Best Hotel Technology Supplier:
Protel
Best Tourism Agency Which
Supports Sports: Professional Travel
Best Municipality of the Year in
Tourism: Beyoğlu Municipality
Best Low-Cost Airline: Air Arabia
Best Limousine Service: Limousine
Plus
Best Event Supplier: M3
Best Advertisement Campaign:
Home Turkey
Best Terrace Restaurant: Izaka
Restaurants
Best Villa Hotel: Rixos Belek
Best Advertising Solutions Company
for Travel Industry: Yandex

Interview Taleb D. Rifai

Secretary-General, World Tourism Organization (UNWTO)

Taleb D. Rifai
Secretary-General,
World Tourism Organization (UNWTO)

52

Could you describe us the role of
UN World Tourism Organization in
sustainable tourism?
The World Tourism Organization
(UNWTO) is the specialized agency of
the United Nations responsible for the
promotion of responsible and sustainable tourism.
As the leading international organization in the field of tourism, UNWTO
promotes tourism as a driver of economic growth, inclusive development
and environmental sustainability. In
this respect, all our action is guided
by the UNWTO Global Code of Ethics
for Tourism, endorsed by the United
Nations General Assembly in 2001
which established the principles upon
which sustainable tourism in all its
three pillars – economic, social and
environmental - should be developed
In this regard, it is important to stress
that sustainable tourism should be applied to all types of destinations, so that
environmental preservation, protection
of tangible and intangible heritage and
respect to local cultures and products
are taken into consideration. UNWTO
works in advocating and developing
sustainable tourism policies and business practices with governments, private sector, civil society and the media,
providing guidance to key stakeholders
of the sector and supporting capaci-

Taleb D. Rifai is Secretary-General of the World Tourism
Organization (UNWTO) based in Madrid, Spain. He
holds this position since 1 January 2010. Mr. Rifai has
an extensive background in international and national
public service, the private sector and academia. Prior to
joining UNWTO he was the Assistant Director General
of the International Labour Organization (ILO). Mr. Rifai
has also served in several ministerial portfolios in the
Government of Jordan as Minister of Planning and
International Cooperation, Minister of Information and
Minister of Tourism and Antiquity. He also has background
in researching, teaching and practicing Architecture and
Urban Design in Jordan and the USA.

ty building efforts. Examples of our
action in this area include for example
the International Observatories of
Sustainable Tourism under the auspices
of UNWTO, our work on promoting energy efficiency in the accommodation
industry in Europe, and many others.

faces, I would underline three which
are also UNWTO current priorities: i)
the impact of technology on consumers
and business models; ii) ensuring travel
is safe and secure but also seamless
and iii) sustainability and the effective
management of resources.

What are the biggest challenges of
today’s world tourism industry?
Among the challenges that the sector

How important is stability for tourism in the region? What can you recommend to the Middle East tourism
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sector and governments to consider
as a long-term strategy?
Stability is essential for the development of tourism in any region of the
world; the same way that we believe
that tourism can contribute to promote
more stable societies. In that regard,
the Middle East region, full of history,
of tradition, of heritage, offers a mixed
picture with mature and consolidated
destinations that with no doubt will
continue their success stories in the
present and future despite the current
challenges facing some of them. As a
whole, international tourist arrivals
to the Middle East grew in 2015 by 2%
despite all challenges.
In the long term, UNWTO recommendations for the Middle East are the
same as for other regions. The first key
step is to place tourism as a key pillar
of economic growth and development
and set a national tourism policy that
engages all relevant stakeholders. That
policy should include key issues such
as investment in human capital, quality
and the diversification of products;
infrastructure development including
connectivity, public/private partnerships and public/public coordination;
resource efficiency; visa facilitation;
safety and security and effective marketing and promotion.
What effect do you think the rise of
more conservative governments is
having on tourism in the region?
With independence of the having more
liberal or conservative governments
the important for tourism development
is that governments place tourism as
a priority among the sectors that can
deliver on exports, economic growth
and job creation.
There is rapidly increasing activity in developing markets. How is
this fundamentally reordering the
tourism industry and its impact on
cities?
As stated by many international organizations, including the World Bank, the
levels of poverty have decreased dramatically over the last three decades,
from half the citizens in the developing
world in 1981 to 21 percent in 2010. This
has made possible that many citizens
who were not considering travelling
before, have now the capacity to do
so and to discover new destinations.
Because of that, we believe that tourism
is a right for all citizens that can be
even considered as a thermometer

of the development level of a certain
destination. At the same time, the
humankind is naturally eager to get to
know its outer environment and in that
regard there is an increasing interest
to visit destinations which were not in
the most well-known traditional routes.
Both phenomena are good news for the
tourism sector and open great opportunities not only to bring prosperity to
developing markets, but also to create
a world social consciousness about current events in remote areas, something
which enhances intercultural dialogue
and elimination of prejudices. The
impact that tourism may have on cities
or any other destination is a different
matter and appropriate management
policies should be put in place so that
sustainability can become a reality.
Can tourism be seen as a socio-economic development tool for cities?
Yes without any doubt. Tourism fosters
economic growth, creates jobs, especially for women and youth and so can
be a leading engine to enhance social
cohesion, promote the development of
infrastructure and often supports the
promotion and preservation of cultural
assets. There are a growing number of
cities where tourism has played a key
role in fostering for example urban
regeneration. In this regard, UNWTO
has developed what we call the Cities
Networks where public and private
sector come together to promote and
develop new and innovative approaches to city tourism. Among our activities
in this area is a series of World City
Summits the next of which will take
place in Luxor in November focusing
on cultural city tourism.
What are the opportunities and
challenges that cities face today
with these mega-scale tourism
events such as World Cup and
Olympics?
Mega events and tourism are increasingly interlinked. These events bring
many opportunities to destinations as
they help to develop infrastructure,
build or strengthen the image of the
city, invest in human resource and
create jobs. Yet to maximize the impact
of such events, destinations need to
address them with a long term view
ensuring there is a legacy strategy that
stays after the event. Another important challenge is naturally that of the
social and environmental impact as
these events translate into a high level

of demand concentrated in a certain
moment and time. In this respect it is
important to devise green events and
build strategies that diversify demand
throughout the city.
What role does tourism play in
improving the urbanization in the
cities?
Of course tourism can motivate investment in infrastructures and in other
aspects of destinations so that they become more attractive for travelers. But
furthermore, the sector can be a catalyst to convert all citizens of a particular
destination in ambassadors who can
advocate its richness and beauty. This
explains our belief in the responsibility
of all of us to praise the tourism sector,
not only those working on it.
How do you view Turkey as a tourist
destination and what kind of improvements can be made to attract
more tourists in the future?
Turkey is the 6th most visited destination in the world which has had an
impressive growth in recent years. The
number of international tourist grew
from 24 million in 2005 to nearly 36
million in 2014. The diversification that
the Turkish tourism sector has gone
through has yielded its results and
we trust this is the correct strategy to
follow.
What part can tourists play in
upholding the principles of sustainability in tourism and so drive the
development of cities?
All stakeholders of the tourism sector
should be responsible to preserve heritage, to protect the environment and
to respect local cultures and products,
including visitors.
In 2015, there were 1.2 billion people
travelling internationally and an estimated 6 billion travelling within their
countries. These billions of people
represent billions of opportunities
to transform a destination with their
actions. Imagine one positive action
multiplied by 7 billion.
We should recognize that we have
advanced a lot in that regard and at
present, international tourists are much
more sensitized about their while travelling. At the same time, governments
are aware of the importance of sustainability as a catalyst to reinforce their
image and reputation and the private
sector is highly involved in corporate
responsibility practices.
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David Jenkins joined Rezidor from Jones Lang Lasalle Hotels & Hospitality Group
where he served as Executive Vice President Russia & CIS. At Rezidor, David will be
responsible for designing and executing the group’s ambitious growth strategy in Russia
& CIS together with two strong executives, Darren Blanchard and Maria Znova. The
Carlson Rezidor Hotel Group is one of the biggest and most fast-paced hotel companies
worldwide. Rezidor’s order portfolio totals more than 1,370 hotels (both operating and
under construction) offering ca. 180,000 rooms in 110 countries. The Carlsson Rezidor
Hotel Group’s famous brands are Quorvus Collection, Radisson Blu®; Radisson®; Radisson
Red, Park Plaza®; Park Inn® by Radisson and Country Inns & Suites By CarlsonSM. Most
of the hotels managed by the group offer the Club CarlsonSM loyalty program, one of
the most beneficial loyalty programs worldwide. The company’s corporate HQ are in
Minneapolis (USA) and in Bruxelles (Belgium).
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What are the new hospitality trends
in Russia?
It has been the growth of domestic
tourism, which for a long time was
‘needed’ by the tourism and hotel
business in the country but the Russian
tourist had been focused on traveling
overseas. We also have started to see
the return of Russian tourists to CIS
countries such as Georgia and Armenia.
Added to this we have seen an explosion of Chinese tourists to Moscow and
St. Petersburg in the main, though this
has also spread to the Far East of Russia
to Vladivostok – to the main city and to
the gambling zone.
How do you think the political instability affects the tourism countries?
The geopolitics has helped to create
the demand for the growth in domestic
tourism – the local tourist has been
unable to go to Egypt and Turkey so
has elected to go to the Russian Black
Sea. The ruble collapse has meant that
holidays in Europe have become prohibitively expensive so the local tourist
has travelled to St. Petersburg, Kazan,
Golden Ring towns and out to Tbilisi
and Yerevan.
How do you see the today and future of tourism in Moscow?
Moscow continues to do more, as a city,
to appeal to tourists from all across the
globe and not only locals. The local
hotel and tourism authorities have
been very active of late and the city
itself is much more tourist friendly than

it has ever been. Today, if coming from
abroad, Moscow has never been better
value for money – so I would urge those
who have the city on their ‘bucket
list’ to come now whilst prices are so attractive. The city continues to develop
as a destination for tourists so I remain
positive for the future – especially with
the FIFA World Cup coming in 2018.
What are the promising markets in
Russia other than Moscow and St.
Petersburg?
Sochi is an excellent summer and
winter destination – the skiing is world
class now. Kazan is a historical city
with much to see. The towns around
the Golden Ring are not too far from
Moscow (Vladimir, Suzdal, Yaroslav
etc). In addition of course there is the
great nature of Lake Baikal, the Altai
region, Kamchatka and Lake Karelia.
How is the inbound tourist profile
of Moscow Carlson Rezidor Hotel
and Russia?
Mostly domestic in our Sochi hotels
and a mix of domestic and Chinese in
St. Petersburg and Moscow – today.
We hope to start to see more Western
Europeans returning too.
How do you adapt the new technologies to your business? What are
the benefits?
Field of tourism, UNWTO promotes
tourism as a driver of economic
growth, inclusive development and
environmental sustainability. In this

respect, all our action is guided by
the UNWTO Global Code of Ethics
for Tourism, endorsed by the United
Nations General Assembly in 2001
which established the principles upon
which sustainable tourism in all its
three pillars – economic, social and
environmental - should be developed.
In this regard, it is important to stress
that sustainable tourism should be applied to all types of destinations, so that
environmental preservation, protection
of tangible and intangible heritage and
respect to local cultures and products
are taken into consideration. UNWTO
works in advocating and developing
sustainable tourism policies and business practices with governments, private sector, civil society and the media,
providing guidance to key stakeholders
of the sector and supporting capacity building efforts. Examples of our
action in this area include for example
the International Observatories of
Sustainable Tourism under the auspices
of UNWTO, our work on promoting energy efficiency in the accommodation
industry in Europe, and many others.
What are the biggest challenges of
today’s world tourism industry?
Among the challenges that the sector
faces, I would underline three which
are also UNWTO current priorities: i)
the impact of technology on consumers
and business models; ii) ensuring travel
is safe and secure but also seamless
and iii) sustainability and the effective
management of resources.
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NAI Becar Apartments http://nai-apart.ru/ is the part
of Becar Asset Management Group and is an expert
in the field of apartments and aparthotels. NAI Becar
Apartments also manages projects of redevelopment
office buildings into apartments and aparthotels with
further sale to private investors. Company develops its
own federal chain of aparthotels VERTICAL and promotes
aparthotels as a segment. In cooperation with largest
international operators company develops and sales
serviced apartments mixed with classic hotels. One more
activity of the company is investments of institutional and
large private investors to rooms in aparthotels worldwide.
In 2014 NAI Becar Apartments won RREF Awards in “Best
Apartments” nomination and in 2016 won Move Realty
Awards in nomination for “Best Aparthotel”.
In “Time for optimal solutions”
conference, you mentioned about
bringing back the trend of effective
anti-crisis solutions for the owners
to convert business centers into
hotels. How does this solution affect
Russia tourism industry?
This is one of the drives of the development of tourism industry in Moscow.
When the owner of business center in
Moscow cannot find buyer for his building he can convert it to aparthotels or

serviced apartments and sell it to the
private investors.
What are the optimal solutions to
reduce the need of hotels in Russia
tourism?
Now we see demand for diversification
of hospitality products: 2-3-4-5 star
hotels, aparthotels and serviced apartments. Diversification is the optimal
solution.
How do you see the today and fu-

ture of the investments in Tourism
industry for Russia?
Today we see 2 drives. The first is
institutional investors from Middle East
and Asia, who invest in hotels. The
second is private investors from Russia,
interested in buy-to-let apartments/
rooms. In 2017-2018 we expect increasing interest of institutional investors
from Europe, who are already partners
of European hotel chains.
Could you describe the overall
situation of construction market in
Russia?
The profit of construction companies
decreases, market becomes more and
more competitive. The volume of the
work stay the same for the last 7 years.
What are your expectations from
2017?
We expect more tourist from Middle
East and Asia. Their influence on
Russian tourist industry is growing.
Is there a foreign investment of the
year in terms of tourism?
The main unexpected deal was purchasing land with building in Moscow
for hotel development by Japanese
chain - Toyoko Inn.
http://www.hotelier.pro/news/
item/1696-toyokoinn
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Mr. Libinson was born in
Russia but has lived and
worked in Europe (Belgium
and UK) in property
development and later as a
strategic consultant to local
authorities and regional
development agencies.
Prior to joining IHG Mr.
Libinson worked as a Head
of Real Estate in the City of
Moscow holding structure
for hotel assets, responsible
for strategic development
and asset management.
The portfolio included 11
hotels with more than 5,000
rooms, office buildings
and development projects.
This was supported by
the previous owners’
involvement with Premier
Hotels, Ukraine, an
independent hotel group
operating their own hotels,
where Mr. Libinson was
head of hotel real estate
development. Mr. Libinson
holds an MBA degree
from Tanaka Business
School, Imperial College,
London as well as a Hotel
Management Diploma from
American Hotel & Lodging
Association. Mr. Libinson
is based in Moscow
implementing plans for
the future growth of IHG's
brands in Russia and CIS.

Aron Libinson
Associate VP Operations and Development Russia, CIS,
Baltics and Scandinavia, IHG

What are the new hospitality trends
in Russia & CIS?
Domestic tourism has risen significantly. More and more Russians are choosing staycations in major popular resort
areas such as Borjomi within the CIS,
where we have just opened a Crowne
Plaza instead of travelling abroad. The
status of the ruble has made Russia a
more attractive prospect for foreigners,
which is driving a global increase in
interest in Russia and its cities. We’ve
seen a rise in visitors from Asia and the
Middle East. Eastern Europe as a whole
has benefited from a new traveller
within the millennial generation who
are keen for new experiences.
The Russian hotel industry is rapidly

becoming more professional and sophisticated, attracting external investment – and we believe more guests in
the regions are becoming increasingly
brand aware. We’ve done extensive
local research and there’s a huge gap in
the market that our engine for midscale growth, Holiday Inn and Holiday
Inn Express can fill. Russians are driven
by quality and consistency, so we’re
offering them a brand they can trust,
for a great price, whilst also meeting
the needs of our owners.
How do you think the political
instability affects the tourism
countries?
We’re a global business, with operations in nearly 100 countries. When
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a country is affected by any sort of
instability, operating in the midst of uncertainty is something we are very used
to and continues to be one of IHG’s
greatest strengths. Our experience
shows that the hospitality industry is
pretty resilient.
How do you see the today and future of tourism in Moscow?
Moscow will always be a major business and cultural hub. It is one of our
key cities and is going from strength
to strength. Out of our 11 hotels in the
pipeline in Russia, X are in Moscow.
What are the promising markets in
Russia other than Moscow and St.
Petersburg?
We are always looking for potential
development locations that offer high
business and tourist activity as well as
potential for future growth. Usually
these markets will offer excellent opportunities for development of international brands. In Russia there is at least
30 other cities, which we have identified with potential for development,
aside from Moscow & St Petersburg.
While this is by means a complete list,
regions such as Sochi, Ufa, Rostov,
Astrakhan and Vladivostok all have

potential growth opportunities.
How is the inbound tourist profile
of InterContinental Hotels especially in Russia?
The scale and diversity of the IHG
family of brands means that its hotels
can meet guests’ needs whatever the
occasion - from an award-winning
InterContinental® resort to a city-centre Holiday Inn Express hotel.
The Holiday Inn Express brand champions simple, smart travel for everyone.
The brand supports guests without hassle, complication and extravagance. On
the other hand, the profile of a guest
staying at InterContinental Hotels &
Resorts are affluent experienced travellers. They are discerning, well-travelled
individuals looking for an experience
that elevates the everyday and makes

them feel worldlier, and personally
catered to. When they travel, they
want to live the refined and discerning
lifestyle.
How do you adapt the new technologies to your business? What are
the benefits?
It is crucial to offer guests a seamless
experience and and more control
throughout their whole journey with
us, from the booking process to their
stay. Nowadays, this has to be underpinned by back-end technology.
In April last year we announced that
we will be rolling out a new Guest
Reservation System (GRS) in 2017. It
will enable us to deliver an enhanced
and more personalized guest experience across every stage of the “Guest
Journey”, which will lead to better
commercial outcomes for our owners.
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Marketing Director,
Aeroflot-Russian Airlines
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Aeroflot’s fleet, which is among the world’s youngest,
consists of 182 aircraft which are modern Airbus A320family, A330, Boeing 737, Boeing 777 and Sukhoi
Superjet 100 airliners. In 2015, Aeroflot carried more
than 26,1 million passengers, and more than 39,4 million
passengers flew with companies of Aeroflot Group. In
2006 Aeroflot became a full member of SkyTeam, the
second-largest airline alliance in the world, it has been
awarded an official four-star quality and service ranking
from the leading independent authority on airline quality,
Skytrax. In 2016 Aeroflot has also been named Best
Airline in Eastern Europe for fifth time and fourth straight
year at Skytrax World Airline Awards. Aeroflot is an official
partner and carrier of Russia`s National Football Team,
also sponsors the Volleyball Federation of Russia and is
general partner of the Russian Olympic Committee. Since
2013 Aeroflot has been the official carrier of Manchester
United football club.
How do you adapt the new technologies to your business? What are
the benefits?
The major development that the new
technologies make possible is the
personalization of service and Aeroflot
is employing all the available means to
make this trend commercially attrac-

tive and valuable. What we do is trying
to tender to our customers at every
stage of their journey and make their
experience unique and individual. To
achieve that we are employing a mixture of advanced technologies using
artificial intelligence and collection
of data about our passengers at every

point of contact and from external
resources. Also, we use a mixture of
IT solutions and human interface, because our employee is one of our core
assets and we believe that the human
interaction will always be a major part
of travel experience, even though before a journey more and more interaction is happening remotely via Internet
using applications or the site and
quite a few people use the call center.
However, once you are on board, the
face-to-face contact that you have
with members of cabin crew is of
paramount importance and we try to
empower our employees to make sure
that they can customize passengers`
experience to their best liking.
What are your expectations from
2017?
We are cautiously optimistic about
2017. We expect our business to continue growing even at a higher pace
than this year. We are really looking
forward towards double-digit growth,
as there are strong sings that the
Russian economy will grow next year.
Aeroflot is growing strongly and profitably making use of all the differences
in the market structure by using the
multi-brand architecture whereas in
our group of companies we have the
full range of product offering from
low-cost to the full-service premium
airline.
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What are the new trends in aviation
business?
The major trend in aviation business is
the fact that we are nearing the end of
the unbundling era and coming closely
to the re-bundling paradigm. And it`s
really fascinating to see how the product and the service offered by the airlines around the world are reinventing
themselves to better serve the changing
needs and the changing expectations
of their customers because the customers worldwide, Russian included, are
becoming more and more demanding
and expecting higher level of personalization and better fit to their needs at
this particular moment of time within
this particular travel plan.
Which region of Russia is the first
choice of inbound tourists?
Not surprisingly, the two biggest
destinations for inbound tourists are
Moscow and the former capital of
Russia – Saint-Petersburg. Both cities
boast centuries of history, a lot of
museums, very nice restaurants and
fabulous nightlife. In addition to that
we see the strong increasing trend in
the popularity of our southern regions
which become more and more touristically attractive, especially Sochi, after
the Olympic Games of 2014 is becoming

a new magnet of attraction for tourists
domestic and international alike.
Aeroflot is one of the top 10 airlines
with its airline cuisine. What makes
Aeroflot special in this term?
That is a very good question in a sense
that it underlines the importance of
the physical structure of airline and the
physical existence of the product which
quite often these days is being eclipsed
by the digital part of the product offering while most of the people we know
still live in physical world and have the
physical needs. In Aeroflot, we try to
strike the proper balance between going advanced innovative and digital and
attentive to the most traditional needs
of people on board. Specifically, for our
food onboard, we employ a range of
internationally renowned chiefs from
major Moscow restaurants and we
change the food that served on board
regularly so every time you travel with
Aeroflot you have a chance to experience yet another side of Russian and
international cuisine. On top of that,
of course, there is a special technical
know-how that you have to be aware
of to make the dishes on board as tasty
as they can be. Aeroflot offers about 17
different types of onboard menu, recently we have introduced another one

that is called “Asian set” and which is
catered specifically to the ever-increasing number of the Asian passengers on
our Far-Eastern routes offering them a
variation of their traditional cuisine.
Do you collect data from your
passengers? If yes, what are the
benefits of it?
Of course, by servicing our customers
we get in touch with a lot of the data,
which relates to their travel plans, and
to other aspects of their lives. Overall
our general approach to this data
collection is that we only collect information that we believe can be used
to improve the quality of the service
that our passengers get. We do not
believe in the data collection for the
data collection`s sake. Once we realize
that we can fine tune customer journey
in a specific way using some kind of
information we use a legal way to make
this happen and pilot this solution. In
fact our CRM system allows us to reach
a big deal of flexibility in contacting
our customers and we have seen in
our practical experience last year and
this year that the certain data collected
from the passengers can be used to
facilitate their further contacts with the
company and make their travel experience even more fulfilling.

Interview Dilek Çapanoğlu

Executive Committee Member, Istanbul Aquarium

After her graduation, Dilek
Çapanoğlu started to work
in the construction process
of the Istanbul Aquarium.
Since then she has had
active roles in different
projects regarding the
Aquarium. Today, she is
working as the Executive
Committee Member.
Istanbul Aquarium is one
of the world’s biggest
aquariums, hosting 17.000
land and sea creatures
within its body.
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Dilek Çapanoğlu
Executive Committee Member,
Istanbul Aquarium

What makes İstanbul Aquarium
unique as a tourist attraction point?
Istanbul Aquarium is one of Turkey’s
and world’s most glorious aquariums
and within the complex there are
various events at all times. It has 17000
land and sea creatures and it rebuilt the
world standards. It has a 1.2 km tour
route and 16 different theme areas, the
Amazon rain forest area and has a very
unique story. It serves national and
international tourists and is one of the
most glorious places within the city.
We see that we’re one of the facilities
they would prefer to come to. The most
important thing in incentive trips is the
expectation of “being unique”.

What kind of Technologies used in
İstanbul Aquarium?
İstanbul Aquarium is the new brand
aquarium of the world, where fish
species living in the world’s seas can be
seen, with the size of its travel route,
thematic areas, a thousand square
meter rainforest and interactive new
generation technology compared to
other aquariums in its field. There are
information sections (touch screens,
headphones...) created by using various technologies in the each part of the
aquarium.
All interior and electronic design
works are made by well-known foreign
brands.

Are there any special activities held
in İstanbul Aquarium?
We have a special days calendar
which works periodically. While we’re
creating this calendar we plan events
like children can come during their semester break like Bubble Show, musical
theatre events or we plan events during
religious holidays which are focused
on both children and adults, like DJ
performances of Doğukan Manço or
signature days.
We host photograph exhibitions.
Other than that, we have underwater
sports supporting shows. Our event
calendar is very intense and crowded
all year… One of our best events was
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to come these thematic parks. Our city
has gained a new attraction by Istanbul
Aquarium. These theme parks like
İstanbul Aquarium provide value-added to the economy about tourism and
employment .
What is your visitor profile? Do you
have any plans to expand it?
We host school groups in week days.
Families, couples, or adult groups
prefer to visit aquarium at the weekends. National or foreign tourist groups
visit here in summer term mostly. We
appeal to all age groups, each one
gets a different experience in İstanbul
Aquarium. We planned new surprises for our visitors in 2016, we will be
announcing them according to our
calendar. That’s why we will be waiting
for everyone to have an unforgettable
experience at Istanbul Aquarium.

hosting world famous Human Body
plastinasyon exhibition for 1.5 years.
It is an anatomy exhibition 20 million
people visited in the world. Aquarium
has a structure which is dynamic and
has to renew itself at all times, so when
we’re planning our events we focus
more on personal development events.
What are the effects of thematic
parks in a country’s tourism?
I believe most of the brands within the
sector contribute positively to country’s tourism.
Congresses, meetings, organizations
and events are growing really fast and
National or international visitors plan

What kind of options do you have?
Do you have any options for special
groups?
We have a very unique concept, our
thematic trip route has underwater
enrichments and we have a concentrated world route. That’s why our facility
is able to fulfill their expectations.
Since the day we were opened we
hosted various motivational trips. We
hosted various factories and corporations’ workers here and we continue
to do that. We are also one of the best
destinations for international groups.
We provide discovery diving service
with sharks and in the incentive trips
we provide group diving service to increase the team working performance.
Also, Istanbul Aquarium is one of the
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most unforgettable places of Turkey for
association and school trips.
What do you think about online
tourism? How does it affect your
business?
The emergence of online technology
has started helping tourism operations
in many countries in many respects.
Itinerary planning, costing, tickets,
accommodation etc. have come online.
Online tourism equips a tourist, tour
operator or travel agent for convenient
exchanges using electronic medium.
User groups globally are finding online
Technologies supportive indecision making for availing tourism products and
services. we create online marketing
strategies according to the innovations
that required by the online tourism.
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Value for You
As the global economy expands, CIMGlobal helps customers grow with them using consistent global strategies and
local autonomy to support their unique needs anywhere in the world. Our customer-centric approach, refreshing
crea�vity, purchasing power and ﬂexible technology tools enable us to respond quickly and deliver smart, scalable
solu�ons – commencing with the bid process and culmina�ng in the post event evalua�on. We are commi�ed to
providing you the highest quality and most professional management services available.
That is how we determine goals, create value and deliver results for each of our clients.

Feel free to contact me for more informa�on
Anitha Niranjan
Mob.: +91 9731368730
E-mail: anitha@cimglobal.net

Suite No. 309-311, DLF City Court,
MG Road Gurgaon 122 004, Haryana, India
T: +91 124 461 7700 F: +91 124 461 7777
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Gain a greater understanding of
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