Getting Started

Today we are living in a world that changes very fast. No matter whether we are aware or
not, these rapid changes in our lives are shaping a different culture as well.
Let’s go back to 20 years ago for a moment and think about our daily and work life, our
habits and our entertainment and leisure time. We can see that we changed a lot. Now
we live in another culture; this culture is embraced by internet and digital world.
No matter whether or not we feel ourselves lucky being a generation living through the
above mentioned cultural change, since we already live in this culture, not only do we
need to keep up with its pace, but get to know and understand it as well. What we can
not miss from now on are 2 things: internet and the digital world.
Travel behavior, one of the most important in individual and social behavior, is among the most affected areas from
this cultural change. People are definitely traveling more nowadays and traveling is seen as the most prominent
way for interaction and communication between cultures. Moreover, interaction between virtual world and tourism
activities is increasing with each passing day as well, thus, by planning our trips and communicating online, we are
becoming active members of this information network.
When it comes to destination marketing activities we need to focus our efforts on original and innovative approaches
in introducing our country or our region considering the perspective of new culture.
We think that the focus should be on the issues that matter and that our promotional activities should comply with
the time we live in in terms of being an effective communication tool for targeted customers. For a destination to be
the best and different, first of all it must be able to attract the customers.
Being responsible for introducing our country in a world scheme and in re-defining our promotional activities for the
last 2 years, one of the major components of our strategy was digital and social media.
In our mission to share the story of Turkey with the whole world the concept of TURKEY: HOME was conveyed to
people through digital and social media. Introducing Turkey to the world as a motherland and cradle of civilizations,
tolerance, hospitality and many other spiritual as well as tangible values, our campaign aimed to acquire a unique
place among campaigns of other countries.
Being aware of the fact that we should introduce our country ourselves, from the other hand we aslo aimed to use
counry’s resources in this area in optimum level by collecting promotional activities under one roof with the private
sector as well. We believe that continuous and outstanding concept will create a more stable image about us as the
time passes. One of our objectives is to guide tourism industry in the digital and social media and to provide a model
of campaign to help tourism stakeholders in Turkey to shape their activities accordingly.
Turkey is the 6th most visited country in the world and it has a huge potential and demand to lead this success further. We evaluate our strategies and plans to achieve these objectives. Within the next 10 years Turkish tourism industry will increase its share in the world tourism economy with more investments and new developed destinations.
Tourism Strategy for 2023 has also outlined this within its scope.
In evaluating the stages and successes of Turkish tourism industry in last 20 years we can tell about tourism miracle
in Turkey. Together with the private sector’s experience and diligence I would like to convey my regards to all of you
with confidence that we will achieve all of our defined goals and objectives.

Director General of Promotion
Ministry of Culture and Tourism for
Republic of Turkey
Irfan Onal

Overview

Financial crisis in US, which later spread around the world in 2007, left deeper wounds in the economy than any other economic crises experienced in the past. Everyone knows how the world is interconnected today especially in financial markets. Therefore the crisis has affected almost all countries
in some manner.
Following the latest developments in Greece and Spain we have seen to which state some countries
may fell into. However, a number of countries including Turkey was able to handle the impacts of the
crisis in a more flexible way. It can be said that due to tight fiscal policy, structural reforms, political
stability and most importantly growth dynamism, Turkey has overcome the crisis even in relatively
profitable manner.
For the past 3 years, however, it seems that some ‘shield’ appeared in front of Turkey’s growth dynamism. Growth forecasts were
being projected downwards, moreover, we started getting used to the numbers with 2-3 instead of 7-8 rate ratios. What led to the
disappearing of excitement so suddenly? According to some economists Turkey fell into middle-income trap and it needs fundamental improvements to overcome this.
It is possible to accept that these forecasts in a sense are right when we look at the history of some countries. So what is the formula that will save Turkey from this trap? It is possible to answer this question in a full comprehensive manner, but to be brief,
anyone who knows very little of economics will tell that the most effective formula lies in creation of high value-added services
and products. When we say of high value-added production we are not considering solely heavy industry. The quality and scope
of offered services in the country are perhaps the most determining factors. In that sense, tourism with no doubts takes special
place among these factors.
You already know that tourism in Turkey was a source of pride for many years. It was always mentioned that income from tourism
industry closed current account deficits derived from various trade activities. So to say, tourism was always “watched and protected”. As you can see from the details in the report, the number of tourists coming to Turkey has exceeded 30 million in 2011.
Currently this number reached 40 million. The economic income reached $35 billion accordingly. The question is whether this
income is enough for such number of tourists.
In my opinion, if Turkey wants to go to the next level of high value-added services industry, this equation should change. If we’re
in 6th place in the world according to number of tourists, but not even in the top 10 in terms of income, we must give considerable
weight to high quality tourism. What is the definition of high quality tourism? High quality tourism is when income received is
considerably greater than a number of used resources, by using better technology and by protecting and sustaining cultural relics.
In the last part of the report you will see the detailed examination of our country’s competitive areas in tourism. The report is
mostly stressing out the health tourism, however, it is also referring to the areas such as faith, conventions and sports tourism. The
report sheds light on the potential of our country.
So that these niche tourism areas are fully integrated to the country’s revenue basket, Turkey needs to become the center of information, technology, innovation, training and networking in tourism globally. Nobody can hold Turkey from being determined to
follow the path of development in being the world center, where global leading tourism decisions, trends and developments take
place.
Formed precisely in line with these objectives “World Tourism Forum” initiative set out from Istanbul in 2014 to add a new dynamic to the tourism world. World Tourism Forum, which in very short time has started its institutionalization activities in other global
centers such as Doha, Dubai, Baku, Tehran, Moscow and London, with already formed network is determined to become a new
center of global and local tourism policies formulation, interaction and knowledge sharing between tourism actors.
World Tourism Forum Annual Meeting, held in April this year in Istanbul, stands out as the first activity of the initiative. At the
summit the present and future of tourism was discussed among famous world leaders. The report, prepared on the occasion of the
meeting, examines in detail recent economic developments in Turkey, tourism developments and trends after a quick overview of
world economy in general.
I hope you will read it with pleasure.

World Tourism Forum
President of Executive Board
Bulut BAĞCI
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