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urkey has grasped the importance of tourism for the
past 20-25 years, and it has achieved an outstanding success by setting itself apart globally. At World
Tourism Forum, we put in dedicated efforts to set the bar
higher in this field.
According to the data by the World Tourism
Organization, Turkey was one of the six most visited
countries last year. This success belongs to all of us. We
strive to spread this achievement worldwide because
tourism is the most powerful means to save the world
from itscurrent state. Therefore, our most primary duty is
to do this and develop tourism all over the world without
discrimination.
We decided and intended to open up to countries with
development potential and capacity, hold the next meetings there and introduce the beauties in Turkey and the
rest of the world. Today we came together in the opening
of Global Meeting 2017 as a result of this decision, and
intention.
The World Tourism Forum carried out its most recent
event in Russia before the Global Meeting and attracted
great interest. We will hold the Arabian Summit, our new
event, in Dubai on April 25. The occasion will enable us
not only to promote the host country but also to attract
investors to Turkey. Therefore, we will put in efforts to
ensure that international investors preparing for a new
tourism investment choose our nation. As is known, land
planning is crucial for tourism investments. Our government accelerates planning processes and carries on

its determined efforts. We also act with the same effort,
intention, and determination.
Tourism is a means of economic transformation, one
of the most important means to promote our country in
the world, and the most important factor underlying the
future of our youth and the global peace. For this reason,
we place a strong emphasis on tourism, we hold our new
events in different countries and highlight our country’s
name in the industry in gold letters.
We put out all the stops and will continue to do so to let
our country reach a desirable leve of recognition, quality,
standing, and prestige.
We know that tourism will contribute to regional peace
and cooperation considerably. Similarly, we believe that
peace and collaboration will enhance tourism. At the
World Tourism Forum, we aim to do our due share to
develop global tourism and transform it on a peaceful
foundation. We show great respect and appreciation to the
efforts of Recep Tayyip Erdoğan, our President, and Binali
Yıldırım, our Prime Minister, in ensuring peace, friendship, and amity in our country and the world. Today countries need to show deeper understanding towards each
other. We set out on this blessed journey to develop tourism, which we believe plays a great role in ensuring peace.
And their participation in the Global Meeting honored us.
I wish that the Global Meeting 2017 brings peace to all of
us in Istanbul, Turkey, neighboring countries, our region
and the entire world. The whole world needs peace.
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Binali YILDIRIM

Prime Minister, Republic of Turkey
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“Our country is as safe as Paris.”

Indicating that tourism is an important industry for peace and friendship,
Prime Minister Binali Yıldırım said, “Istanbul is safe as Europe and Paris, in particular.”

P

rime Minister Yıldırım pointed
that there were some people
eager to announce other countries as insecure just to stay one step
ahead in the tourism industry. Prime
Minister Yıldırım reminded that
terror spread all over the world and
added: “Turkey is as safe as America. Istanbul is as safe as Paris.”
Delivering the opening speech of the
World Tourism Forum Global
Meeting, Prime Minister Binali
Yıldırım emphasized that the
tourism industry ranked the top
service industry.
Prime Minister Yıldırım noted that
the number of outbound tourists
rose from 206 million in 1980 to 1.2

billion today. He added, “Almost
one-fifth of the world population visits another country. The UN’s World
Tourism Organization estimates that
tourist arrivals will be near 2 billion
by 2030.
“MAJOR CONTRIBUTION TO
GLOBAL PEACE”
Indicating that their government
considers tourism not only as an
industry contributing to economic development, Prime Minister
Yıldırım went on to say:
“Beyond all, tourism is a meeting
platform for cultures and civilizations. To the extent that we facilitate
the meeting of cultures, we ensure

them to unite and overcome prejudices. We see it as a value that adds
strength to cultural interaction and
harmonization of nations. Tourism
is an important means to reinforce
international relations and establish
strong friendships between different
societies... Cultural rapprochements
and bigger momentum in economic and political relations are also
closely linked to tourism activities.
One thinks of the unknown as the
enemy. If people unite and form
good memories, they do not pick
a fight. For this reason, tourism is
a critical industry for peace and
brotherhood.”
Pointing that the Turkish tourism

industry maintained its growth,
Prime Minister Yıldırım reminded
that the number of tourists visiting Turkey was around 13 million
in 2002. He indicated that it rose
to 40 million in the previous year
highlighting that tourism revenues
climbed from $12 billion to over $30
billion.
Prime Minister Yıldırım added:
“Istanbul was designated as European Capital of Culture in 2010.
In 2011, we held the XXV Winter
Universiade in Erzurum. In 2013,
we hosted the XVII Mediterranean
Games in Mersin. In the same year,
Eskişehir was designated as the Cultural Capital of the Turkic World. We
held the World Botanical Expo 2016
in Antalya. Finally, we hosted the
leaders of the world’s big economies
at the G20 summit in
Antalya. We held the World Humanitarian Summit in Istanbul. Istanbul
became one of the world’s leading

cities in the tourism industry with
the 148 congresses it hosted.
Pointing that they accomplished
many large projects to facilitate
transportation, Prime Minister
Yıldırım said Turkey would be an
air transportation hub in the world.
Yıldırım continued: “Once the
humanity saw a migration from the
east to west across the silk and spice
routes. Now, wealth has returned to
the East again. Whether you go to
the East or the West, you will definitely pass through Anatolia.”
Prime Minister Yıldırım noted that
Turkey was Europe’s leading country in thermal sources ranking fifth
in the world. He stated that Turkey
was determined to share its wealth
of past cultures and civilizations
with its neighborhoods and pass on
a good heritage to next generations.
Yıldırım said, “We would like to
share our wealth with more guests.”
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“$50 billion tourism revenue thanks to 50
million tourists”
Mehmet Şimşek,
Deputy Prime Minister,
told that they targeted
50 million tourists and
a $50-billion
tourism revenue by
2023. Minister Şimşek
said “We have a first
class tourism
infrastructure. Highly
educated professionals
offer services to
tourists.”
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Mehmet ŞİMŞEK

Deputy Prime Minister, Republic of Turkey

eputy Prime Minister Mehmet
Şimşek made a speech titled
“The Economic Impacts of
the Travel Industry” at the World
Tourism Forum Global Meeting.
Underlining that tourism is one
of the most critical industries for
Turkey, he declared that the tourism
industry would bring highest foreign
exchange income despite lower
ratios.
Deputy Prime Minister Şimşek
noted that many sub-industries of
the manufacturing industry imported goods and exported them after
assembly as part of the net value
production while it was not the
same for the tourism industry. He
emphasized that the considerable
amount of foreign exchange incomes
in tourism consisted of net figures
and appeared as effective currency
highlighting that tourism is a very
critical industry both from a national
and global perspective.
Deputy Prime Minister Şimşek
reminded that the world started
to express the idea “Exports are
good, imports are bad’’ again noting
that some countries started to take
measures accordingly. He stated that
the opinion that trade eliminates

employment was wrong as there was
no evidence for this. In his speech,
the Deputy Prime Minister highlighted that policymakers needed to
develop policies to boost trade and
overcome income inequality and
added: “Countries cannot tell its citizens not to travel although they may
seem protectionist in production.
Protectionism will have no role in
exporting tourism. People still desire
to discover, go on holidays and take
a break. They don not want to do it
just in their own countries. That is
why I feel optimistic. In my opinion,
the tourism industry has a bright
future despite the difficulties it faces.
There are many things to do in this
industry. Moreover, it has many
input-output relations with the other
industries.”
The Deputy Prime Minister announced that they aimed to achieve
$50 billion with 50 million tourists
by 2023 and higlighted the importance of the health tourism. He argued that the world population aged
and an aging population would be a
serious global problem and emphasized that meeting the needs of the
elderly will prove critical. Therefore,
he said that the Turkish health care

industry would be a very important export item in the years ahead.
Referring to the terrorist attacks
around the world, Deputy Prime
Minister Şimşek told that they tried
to eliminate all terrorist networks.
He noted that that the lack of functional governments in Syria and Iraq
constituted a conducive ground for
terrorist networks and emphasized
that Turkey would overcome it.
Addressing tourism’s social as well
as economic impacts, Deputy Prime
Minister Şimşek continued: “The
more people travel and understand
each other, the more sustainable the
global peace will become. Tourism’s
biggest influence is creating a better
dialog between civilizations. People
who continuously visit Turkey know
that our country is as safe as other
countries. In 2016, 25.3 million foreign tourists visited Turkey despite
the terrorist attacks and the failed
coup attempt. I don’t think that the
fear of terrorism will stop people. It
may affect them in the short term,
but we will overcome this fear. Turkey offers highly advanced facilities.
We have a first class tourism infrastructure. Highly educated professionals offer services to tourists.”
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Nabi AVCI

Minister of Culture and Tourism, Republic of Turkey

“Tourism serves a more cultural function”

Nabi Avcı, Minister of Culture and Tourism, indicated that tourism now was not only
a travel and entertainment industry but one with a cultural mission.

D

elivering his speech at the
opening ceremony of the third
World Tourism Forum Global
Meeting, Minister Avcı said that
tourism was no longer a travel and
entertainment industry.
Avcı pointed that tourism offered
a very fruitful ground whereby
cultural relations also grew. Minister
Avcı made the following remarks:
“I wish the campaign “Bring your
neighbors” recently announced by
our esteemed President especially
for Turkish citizens and compatriots
living in Europe and the “I am crazy
for my country” campaign initiated
by our esteemed Prime Minister, and

our kin would bring well-being. In
my opinion, complementing each
other, these campaigns go beyond
tourism, and they are very meaningful to show what patriotism really is.
Minister Avcı stated his admiration
for the successful event and thanked
all its contributors. He added, “I
would like to thank the industry
representatives of the congress a
lot. This Congress will enable every
country to develop new tourism
projects as well as share the new industry trends both at a national and
international level. I wish it would
bring success to all.”
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He indicated that Taiwan was
known for many technological
brands in the world with HTC, the
smartphone brand, the leading example. He said, “Our natural beauties, world-renowned cycle tracks
and our proximity to Hong Kong
and the Philippines are some of the
reasons to come to Taiwan.”
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They wait for investors

Taiwan, Ghana, Macedonia, the Philippines, Zimbabwe... Enjoying very huge tourism
potential, these countries offer big incentives to the industry investors from tax
exemption to free land.

T

ourism ministers from 20
nations came together at the
World Tourism Forum Global
Meeting for the first time. Countries participating at the ministerial
level included Azerbaijan, Somalia,
Mozambique, Pakistan, Taiwan,
Kazakhstan, Cambodia, Philippines,
Ghana, Macedonia, Benin, Uzbekistan, Zimbabwe, and Ukraine.
The ministers provided information about their countries’ tourism potential and communicated
tourism investment opportunities as
well as statistical data. The ministers explained that they provided
various incentives for the international tourism investors and invited

the successful Turkish investors to
their countries. They highlighted
that Turkey was one of their target
markets and that they would like to
host more Turkish tourists.
Hsi-Lin Liu, Deputy Director
General of Taiwan Tourism Bureau,
announced that 10.6 million tourists
visited Taiwan last year citing their
biggest markets as Far East countries
like China, Japan, and Hong Kong.
Besides, he pointed that they would
like to host tourists from European
countries. Hsi-Lin Liu said they concentrated, for this reason, on promotion activities reminding that the
Turkish Airlines had a 13-hour direct
flight to Taipei, the capital city.

FAMOUS FOR VICTORIA FALLS
Minister of Tourism and Hospitality Industry, Republic of Zimbabwe
Dr. Walter Mzembi emphasized that
there should have been no obstacle
to the development of tourism. Minister Mzembi said, “To be successful,
a destination should be supported
by open borders, open societies, and
an open air space. As Zimbabwe,
we keep our borders open. We keep
our skies open to ease other airlines
in trade. The Turkish Airlines will
use our newly constructed airports.
Our new airport was constructed to
handle two million passengers.”
Minister Mzembi pointed that
the Victoria Falls was their main
tourism product and they had
rich biodiversity. She told that 52
different activities were performed
in the region around the falls and
added: “We announced this area
as a natural preservation area. We
encouraged investments. Investors
may come here and contribute to
this investment alliance. This region
offers a big untapped potential for
the tourism industry. We rank fifth
in terms of global gold reserves. We

are also rich in especially coal and
diamond reserves.”

FREE ELECTRICITY AND WATER
Jerry Naumoff, Minister of Foreign
Investments of the Republic of Macedonia, said that his country was one
of the few to have achieved biggest
progress in Europe non-manufacturing and non-tourism industries.
Minister Naumoff stated that they
would like to achieve such progress
in tourism as well and continued:
“We provide quite attractive opportunities for tourism investors. We
do not put any taxes for 10 years,
and we allocate lands at symbolic
prices. We provide free electricity
and water. We offer some incentives
for tour operators as well. We pay 20
Euros for each tourist they bring.”

COASTLINE OPENS TO
INVESTMENT
Catherina Afeku, Minister for
Tourism, Culture and Creative Arts
of Ghana, stated that they were
known as a gold- and cocoa-rich
country in the world. She said there
had been no trouble in the political
and social life for the last 20 years
in Ghana meaning they had a stable
country and added, “Ghana is a success story. We are also successful in
hospitality. Our country is one of the
countries listed in the world heritage
list with over 64 castles. We offer a
very big market. As the Ministry, we
are currently preparing a marketing
strategy.” Minister Afeku said there
were business opportunities in other
areas as well as the tourism industry
and they would like to attract the
Turkish tourists to their country. She
stated that they opened an 11,540
km coastline for tourism investors
in her country and that they aspired
to get hotels, restaurants, entertainment centers, and parks constructed
here.
Wanda Corazon, Secretary of the
Department of Tourism of the Philippines, said they provided many
important incentives for investors,
and she invited them especially to
build hotels.
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Turkey has a vital role

12

David Miliband
argued that
Turkey would
play a decisive
role in the
remodeling of
the 21st century
and globalized
world saying that
Turkey’s burden
should be
alleviated in
solving the
refugee crisis.

S

YOUR URBAN OASIS IN ISTANBUL
WHERE EAST AND WEST BLEND PERFECTLY
WITH FOUR SEASONS

David MILIBAND

President & CEO,
International Rescue Committee (IRC),
Former Foreign Secretary,
the United Kingdom

erving also as the CEO of International Rescue Committee
(IRC), Mr. Miliband was one of
the speakers attracting the biggest
interest in the World Tourism Forum
Global Meeting at the Istanbul
Congress Center. Mr. Miliband made
important remarks about Turkey’s
position in the world arguing that
Turkey would take a definitive role
in how the 21st century unfolded as
well as the world.
He emphasized that Turkey was a
special country not only in terms of
tourism but also in many aspects. He
pointed that Turkey had a significant
location that brings the East and the
West together with its extraordinary
history, traditions, and position.
Communicating his observations on
international politics, he stated that

the world experienced considerable
uncertainties and added:
“How would Turkey cope with
difficulties it encounters? The way
it addresses such difficulties will
influence the course of the 21st century. Turkey will take an important
role in determining others’ choices
and play a decisive role in shaping
the 21st century itself and the entire
world. European and American
economists indicate in their indexes
that the global uncertainties have
reached a peak for the last 30 years.
There are significant changes in
international politics. These changes
influence countries like Turkey and
the others.”
Mr. Miliband noted that some of
the old problems persisted went on
to say,

13

“For instance, how would the
leadership role of the United States
shape in the global system? How
would the EU’s structures and dimensions change? Experts describe
this situation as a decline in democratic norms. On the other hand,
there is uncertainty regarding the
kind of role China would assume.
Which parts should we address in
the Middle East? These are significant issues. Turkey stood either at
the center or global refugee crisis or
stood by them. I also carry out activities in an institution which works for
the refugees. The refugee crisis can
be resolved only with peace building. However, we should address the
reasons behind these crises better
and share Turkey’s burden.
fourseasons.com
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Jack STRAW

Former UK Home and Foreign Secretary
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“We meet on many common grounds.”

Jack Straw, Former Home Secretary and Foreign Secretary of the United Kingdom,
stated that the British people did not consider Turkey only as a country to escape bad
weather conditions as the two countries had deep-rooted relations.

M

inister Straw’s speech drew
considerable interest at the
third occasion of the World
Tourism Forum Global Meeting this
year.
The veteran politician reminded
that security problems existed not
only in Turkey but also the United
Kingdom, which saw similar incidents.
He stated that the United Kingdom
and Turkey met on many common
grounds and added, “The United
Kingdom and Turkey meet on many
common grounds. Above all, we
are on the sidelines regarding the
European Union. Both countries are
surrounded by seas.

This geographical characteristic is
a significant advantage for tourism.”
Mr. Straw underlined that tourism
was an important means to improve
people’s perceptions of each other
and that he grasped it well during
the trips throughout his term. He argued that the United Kingdom made
rational travel suggestions to its
citizens limiting its caveats to certain
warnings despite emphasizing that
“travel is possible” in its messages.
“WE HAVE STRONG BONDS”
He noted that the British people
did not consider Turkey only as
a country to escape bad weather
conditions, the two countries had

deep-rooted relations, and that
tourism strengthened such relations.
Making an evaluation of the
UK’s Brexit process, Mr. Straw said,
“Most of the European and non-EU
countries suffer economic problems.
They go through bad times due to
the refugee problem. The United
Kingdom will leave the European
Union in two years. We will have left
the EU officially in 2017. I suppose
that there will be some efforts at
the European level so that we do
not leave the Union altogether. For
this reason, the process may take
longer. I do not think that the EU
will collapse in the future but rather
undergo radical changes.
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“We will make Fatih a stronger shining star.”

Mustafa Demir, Mayor of Fatih Municipality, said they had conducted macro-studies to
enhance Fatih Municipality, the heart of Istanbul, on a global scale through a planned
vision since 2004.
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Mustafa DEMİR

Mayor of Fatih Municipality, Istanbul

M

ayor Demir pointed to the
fact that Istanbul as a brand
city hosted 9.2 million tourists from 111 countries in 2016 during
his speech, “Culture Tourism in
Fatih, the Historical Peninsula.”
Mayor Demir emphasized that the
World Tourism Forum had taken
the pulse of global tourism industry
since 2015 and it made sense for the
course of history that it originated
and grew in Istanbul. He said, “It is
because Istanbul has a mission of
leading the way, shedding light and
opening new doors and dimensions

as a bridge between civilizations,
starting point for all the routes and
the capital of many empires.”
He underlined that they were
aware of the cultural values of the
historical peninsula as well as the
destination as a huge aspect of the
tourism industry. He explained that
they supported all industries which
supported and received support
from tourism. Mustafa Demir said
they had conducted macro-studies
to enhance Fatih Municipality, the
heart of Istanbul, on a global scale
through a planned vision since

2004. Demir went on to say:
“Even France, one of the countries
to receive the highest number of
tourists, was affected by the terrorist attacks in Paris and Nice. For
this reason, their tourism industry
suffered a 3.5 percent contraction.
Unfortunately, our country also saw
slower tourism activities has due to
the last terrorist attacks. However,
Istanbul hosted 9.2 million tourists
from 111 countries in 2016 thanks to
its power as a brand city despite all
terrorist attacks, and it became our
country’s most visited city.”
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Başaran ULUSOY
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President of the Association of
Turkish Travel Agencies (TURSAB)
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Turkey is a safe country

Başaran Ulusoy, President of TURSAB, stated that Turkey was a safe country and added,
“In 2017, you are going to see a tourism industry that sets and achieve new targets.”

M

r. Ulusoy delivered his
speech at the opening ceremony of the World Tourism
Forum Global Meeting. He stated
that Turkey host not only tourists
but also the Turkish citizens themselves, who became good customers
in time. He added: “Turkey should
not face visa requirements. One day
Turkey will require visas from those
countries who do it now.”
Mr. Ulusoy underlined that Turkey
covered a considerable distance in
the tourism industry. He stated that
there was a big difference between
the situation in the 1990s and the
present with serious developments
and changes in time. Mr. Ulusoy expressed that political stability led to

economic stability and continued:
“Turkey is no longer a country
waiting for and hosting guests. Now,
it is also a good customer... While
the number of Turkish travelers
stood at 568,000 in 2000, this number reached 16,500,000 in 2016. Of
this, 9.5 million people went abroad.
Our citizens travel and visit other
countries thanks to the economic
stability that comes with the political
one.”
Highlighting that Turkey was no
longer a country that should face
visa requirements, Mr. Ulusoy added
“We have difficulty understanding
why they apply visa requirement to
Turkey. One day Turkey will require
visas from those countries who do

it now.”
Greece raises difficulties in
granting visas for the islands. It not
Turkey’s problem. Setting a visa requirement is their problem. We have
islands to visit. We have Gökçeada,
Bozcaada, and Cyprus. You need to
pat Turkey rather than upset it.” Mr.
Ulusoy reminded that 2016 brought
difficulties to the tourism industry
and went on to say:
“We faced a turbulence. However, we trust our captains despite
everything. Our crew is faithful. Our
passengers trust us. You are going to
see a tourism industry that sets and
achieve new targets in 2017. Turkey
is a safe country.”
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“We increased the use of ruble.”

Hakan Ateş, CEO of DenizBank, indicated that they provided important opportunities
for Russian tourists to use the ruble during their holidays in Turkey and said, “The
Central Bank of the Republic of Turkey will soon give rediscount credit in the ruble.”

D
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elivering his speech at the
giant World Tourism Forum
Global Meeting, Mr. Ateş
drew attention to Turkey’s steady
economic growth in recent years.
Mr. Ateş reminded that the number
of tourists visiting Turkey was 10
million in 2000, whereas it reached
26 million last year despite a decline.
He also emphasized that tourism
revenues increased from $11 billion
to $22 billion in this period. Mr. Ateş
made the following remarks:
The Turkish lira’s utilization rate
in international transactions
went from 0.1 percent in 2000
to 1.4 percent currently.
There is an increase in the
number of transactions
in the Turkish lira. This
indicates that Turkey
becomes a global player. The number of airports in Turkey rose
from 27 to 55; the
number of the Turkish Airlines aircraft
went from 73 to 333,
and the shipyards
climbed up from 52
to 145. The total length
of the urban rail lines
stood at 84 kilometers in
2000, whereas it reached
439 kilometers in 2015.”
Mr. Ateş indicated that the
number of schools, hospitals,
universities, university students,
5-star hotels, and beds increased
considerably in Turkey over the last
14-15 years. He added, “Big investments like city hospitals, Trans-Anatolian Natural Gas Pipeline Project
(TANAP), Istanbul’s new airport and
high-speed train projects are under
construction.
A powerful banking system supports enormous investments and big
projects. While the size of the banking industry went from $131 billion in

2002 to $778 billion in 2016.”
Mr. Ateş indicated that Turkey
ranked first in agriculture in Europe
and sixth in the world. He also highlighted that Turkey was the leader
of white goods industry in Europe
and ranked second around the
world. Pointing that Turkey had a
voice in many industries around the
world, Mr. Ateş added, “Industries
that bring
foreign

exchange is crucial for Turkey.
Tourism is one of these main industries. Tourism revenues increase in
parallel with the number of tourist
arrivals in Turkey. The size
of the global tourism industry is
expected to double in the next 10
years.”

“WE EXTENDED LOANS
WORTH $200 MILLION.”
Mr. Ateş said DenizBank supported SMEs giant projects in tourism,
energy, construction, maritime,
health, and education industry as
well as municipalities, sports clubs
and urban transformation initiatives.
He reminded that DenizBank provided $3 billion of $19 billion of loans
granted to the tourism industry by
banks. Pointing that DenizBank lent
its support to the tourism industry
by providing loans up to $200 million last year, Mr. Ateş said they
encouraged small hotels,
restaurants, and managers
as well as big companies.
Mr. Ateş added,
“We strive to promote the use of local
currencies in foreign
trade between
Turkey and Russia
in cooperation with
the Turkish and
Russian central
banks. We provided the Russian
tourists with significant opportunities
to use ruble during
their vacations in
Turkey and recruited
Russian-speaking staff at
our call centers. We added
the Russian language to the
menus of ATM’s in tourism
areas. The Russians are able to buy
flight tickets and make early bookings in the ruble. Russian tourists
can withdraw and deposit cash in
ruble via DenizBank ATMs in Turkey.
They can now receive all services in
ruble. The Central Bank will provide
rediscount credits in ruble soon.
If tourists were given rediscount
credits in ruble, tourism businesses
would make more profit.”
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Travel ban should be removed

Michael Frenzel highlighted that world peace would be negatively affected by travel
restrictions based on people’s countries, races, languages, religions or other
characteristics and asked for the removal of these bans.

D
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elivering his speech on the
first day of the World Tourism
Forum Global Meeting, Dr.
Michael Frenzel drew attention to
the travel bans.
Dr. Frenzel highlighted that security advice and warnings are significant instruments in tourism but
should not cause a panic around the
world. Dr. Frenzel argued that travelers spread the peace around the
world and said, “Travel restrictions
are a mechanism working against
peace. Restricting people from
traveling due to their countries,
races, languages, religions or other
characteristics does not bring about
positive results. In my roles, I have
been putting in efforts to change the
systems which restrict entries into
and exits from countries.”
Dr. Frenzel reminded that the US
decided not to give visa for new Muslim citizens for 90 days arguing that
it was against the freedom of travel,
which a fundamental human right.
Dr. Frenzel said, “There should be
no travel ban to ensure the development of peaceful relations between
countries” and highlighted that the
world needs tourism.
Dr. Frenzel continued: “The US
saw negative consequences of such
policies in the past. We hope that
the US would review this restriction,
as they lost $600 billion tourism
revenues and up to 9 percent in the
number of tourists due to closed
borders and strict visa applications.”
Dr. Frenzel highlighted that tourism businesses should consider their
first duty as the protection of natural
and historical beauties and added,
“We should strive to remedy the effects of touristic activities on climate
change. All companies operating
in this industry are responsible for
maximizing positive effects and minimizing negative ones. A sustainable
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stregis.com

Special Ambassador, UNWTO and
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future necessitates all these factors.
We believe that the whole industry is
responsible for them.
The main role of this industry is to
protect nature and history for future
generations.”
Reminding that the United Nations
declared 2017 as the “International
Year of Sustainable Tourism for Development,” Michael Frenzel said,
“We have a great chance. We have
to turn tourism into a catalyzer by
mobilizing all our means together.

The International Year of Sustainable Tourism for Development feature the following five key areas: (1)
Inclusive and sustainable economic
growth; (2) social inclusiveness, employment and poverty reduction; (3)
resource efficiency; environmental
protection and climate change; (4)
cultural values, diversity and heritage, and (5) mutual understanding,
peace, and security.”
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“Each region should differ.”

Linking the momentum loss in the Turkish tourism industry to growth without vision,
Fettah Tamince recommended better destination promotion and management activities and a legal structure that brings tourism professionals together under a single roof.

F
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ettah Tamince, Chairman of
the Board of Rixos Hotels,
argued that Turkey’s tourism
power was not publicized well. In
his speech at the World Tourism
Forum Global Meeting, Mr. Tamince
stated that featuring too many tenets
sometimes caused distraction and
likened the tourism industry to such
situation. Mr. Tamince expressed
that Turkey had to
conduct destination
management and
said, “the US conducted its tourism plan
in the 1960s despite
lacking a significant
historical and touristic wealth. So, they
turned each state into
a tourism product.
You go to different
states to eat out, rest,
entertain, and receive
health-care services.
No state competes
with another, and
they complement
each other.”
“WE GREW VERY
FAST”
Mr. Tamince argued
that Turkey should
promote its destinations rather than the
country in tourism
advertisement stating
that this was a must
to spread tourism
over 12 months. Mr. Tamince said
that they specified Rixos Hotels’
performance not by taking into
consideration the July-August figures
but the annual average. He added
that everything went very well until
2014 in the industry, but then things
started to deteriorate. Mr. Tamince
added:
“In the world, tourism grew 2 or

3 percent a year whereas this rate
went up to 15-20 per cent in our
case. From 2014 onwards, this rise
reversed. Is the only reason behind
this the politics in Turkey? I think
the most important reason is that
the Turkish tourism does not have
a destination management and
strategy. We lack vision. Think of
an industry where everyone does

their own planning. For example, an
hotelier thinks, without conferring
with anyone, “I am very satisfied
with my current investment.” I will
drum up business by increasing
the capacity three times.” He never
questions who will market this new
investment. I was one of those who
said: “I need to increase my capacity.” Now I suffer the consequences.

An airline, for example, increases
its capacity in the same sense. We
see the problems faced by those
who have expanded their capacities
too much. The shopkeepers do the
same thing. Another example is the
Shopping Fest.”
Mr. Tamince also drew attention to shortcomings in product
development expressing that the
industry could not
adequately market
tourism diversity.
“We are totally
dependent on the
sea water temperature,” Mr. Tamince
emphasized and
added, “Excluding
four months, the
businesses consider
the remaining a
write-off. Antalya
enjoys non-marine
products as well,
but we cannot market them. What do
they do in Mersin or
Bodrum? They are
no different than us.
We set our eyes on
the same cake. In Istanbul, the situation
is worse. There are
hotels everywhere.
Those beautiful
hotels are now sold
dirt cheap. We’re on
the wrong track, we
achieved a haphazard growth. We lack an authority
similar to BRSA, which will gather
the industry and take decisions. This
is the image of an industry that lacks
legislation. If we collect the tourism
players under one single roof with a
legal infrastructure, then we can sit
down and discuss where we can take
the Turkish tourism in 2025.”
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City of Brands

Thomas Andersson, Visit Stockholm’s CEO, said that hosting famous brands is an
advantage for publicity underlining that the number of Turkish tourists visiting Sweden
increased by 30 percent last year.
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Thomas Andersson
CEO, Visit Stockholm

T

homas Andersson, Visit Stockholm’s CEO said that the number of Turkish tourists visiting
Sweden increased by 30 percent last
year. Mr. Andersson reminded that
one can reach Sweden by a 3-hour
flight from Turkey and note that the
Turkish Airlines had direct flights to
Stockholm Arlanda Airport. Mr. Andersson said that Sweden attracted
the highest number of tourists from
Germany, which was followed by the
UK, the United States, Norway, and
Denmark.
Mr. Andersson delivered a presentation on the tourism potential of
Sweden at the World Tourism Forum
Global Meeting. He pointed out
that Stockholm is a well-known city
in the world despite being smaller
city compared to Istanbul with a

1-million population. Mr. Andersson
drew attention to the fact that they
produced world-renown figures
emphasizing that being an open
society attracted foreign tourists
in their case. He reminded that the
world-famous Ericsson brand was
established in Sweden, and hosting
well-known brands also played a big
role in promoting tourism.
Mr. Andersson stated that they did
their best to enrich the experiences
of tourists visiting Stockholm. He
referred to the Vikings activity they
held every April.
EXPERIENCING FOUR SEASONS
Mr. Andersson shared that the
building, where the Nobel prizes
were awarded, attracted many visitors as a tourist attraction. He also

said that the Vasa Ship welcomed
1.5 million visitors every year as one
of Stockholm’s tourist products.
Also speaking of Sweden’s natural
beauties, Mr. Andersson said that
they experienced four seasons to the
full. Of course, it’s dark and cold in
winter, I need to warn you about it,”
he said.
Indicating that there are different
points of attraction for tourism in
Sweden, Mr. Andersson noted that
one could, for instance, skiing in
front of the Royal Palace on a track
surrounding the entire palace. Mr.
Andersson referred to Stockholm’s
archipelago of 30,000 islands Andersson adding that Sweden has a
beauty deserving to be visited each
and every season.
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“Investments require correct planning.”

Mr. March pointed to the impressive growth of the Turkish tourism industry and said:
“Your coasts need development anew.”

J
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uan Antonio March, the former
Ambassador of Spain to Moscow and a partner of ECIJA,
a worldwide consulting company,
said tourism should be directed
correctly for the future of the world.
He referred to Cuba as an example
that remained untouched. March
pointed that Cuba started attracting
more tourists after improving its
relations with the US on top of the 3
million tourists it welcomes a year.
This opened new investment areas
for tourism in Cuban. Mr. March
said that this growth should be
controlled appropriately stressing
that a 1,200-km untouched coastline extending from east to west
could otherwise become a concrete
pile due to unplanned structuring.
Mr. March pointed to the need to

transform Cárdenas and Varadero as
well as make new accommodation
investments arguing that this would
prevent the disruption of long and
virgin shoreline. Mr. March also stated that they strived to make Cuba
one of the world’s leading tourism
destinations in five years.
Noting that he closely followed
Turkey’s steps in the tourism industry, Mr. March emphasized that
Turkey’s tourism industry grew very
impressively. He added, “However,
your beaches need re-development.
It is because they face too much
construction.”

Juan Antonio MARCH
Partner, ECIJA

(Left to right) Cem Kınay, Shaher Hamdan, Munthir Al Ansari, Juan Antonio March
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“Wonder around comfortably outside.”

Yusuf Acıbiber, Security Director of Istanbul Grand Airport (IGA), said “Walking on the
streets instead of locking oneself at home is the most important campaign against
terrorism. I am traveling with a peace of mind as an Istanbul resident.”

HOW CAN YOU
INFLUENCE
TRAVEL DECISIONS
WITH ONE CLICK?
www.socialbakers.com/solutions
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Yusuf ACIBİBER

Security Director, Istanbul Grand Airport (IGA)

M

r. Acıbiber pointed out that
Turkey stood at a crucial
point due to its geographical
location and stated that its status
as a transit country increased the
terrorism risk. Mr. Acıbiber underlined that security measures should
be applied with great care due to
this situation and added: “People
suffer terrorist activities because we
are not mindful of them. Otherwise,
we would have taken measures.” Mr.
Acıbiber delivered his speech at the
Border Security session of the World
Tourism Forum Global Meeting reminding that the terrorist incidents
in Turkey did not originate from
inside. He stated that Turkey implemented all the international security

agreements and added “We apply
more than the global standards for
security. What we mean by airport
security is actually the safety of the
aircraft The international agreements target the safety of aircraft.
Everything entering aircraft needs to
be checked. Another matter is related to airport security. Turkey stands
in a good place regarding this.”
“NECESSARY MEASURES
ADOPTED”
Mr. Acıbiber pointed to the most
important element in the struggle
against terrorism as understanding
and confronting it with determination. He concluded his words as
follows:

“Security measures do not eliminate
risks. Life itself is already a risk.
Security measures actually reduce
the risk to an acceptable level. In
fact, terrorist attack in our country
results from its geographical and
strategic location. We took measures to prevent this. I am traveling
with a peace of mind as an Istanbul
resident.” Another important point
in the fight against terrorism is to
do things contrary to what terrorists desire. Walking on the streets
instead of locking oneself in the
home is the most important reaction
to terrorism. “

We think big

EXCLUSIVE INTERVIEW

The target
is 1 million
tourists
Mete Vardar, the
CEO of Jolly Tour,
stated that they
would reach the
goal of encouraging
1 million people to
take a vacation in
2017. Mr. Vardar
said that they set a
growth target of 32
percent this year.
32
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Mete VARDAR
CEO, Jolly Tour

H

e stated that they celebrated their 30th anniversary
this year noting that guest
satisfaction helped them gain the
confidence of holiday lovers as their
general principle during this period
and they would continue their way
without compromising on such
principles. Mr. Vardar pointed that
they would reach the goal of making
1 million people take a vacation in
2017 emphasizing that the success
they achieved in early booking
policy was proof of this. Mr. Vardar
made the following remarks:
“We achieved a 23 percent growth
by the end of 2016, which saw a
downturn due to a nearly 20 percent contraction. We set a growth
target of 32 percent for 2017. I
believe that we help Turkish tourism
become a strong player in the in-

ternational arena with our planned
investments of $10 million within
three years starting with 2017. We
will have accomplished these plans
in parallel with Jolly Tur’s goal of
becoming a global brand in the
medium term.”
TAILOR-MADE HOLIDAY OFFER
Emphasizing that they would continue their investments non-stop, Mr.
Vardar said that they focused especially on technological investments.
He made the following remarks
about his investments:
“Jolly Business Online Travel Platform is one of our technological
investments. In this platform, our
digital travel assistant’s suggestions
based on smart algorithms will
reduce the companies’ costs and
bring travel reservation-related
labor losses to a minimum. The

new Jolly Tour Sales Platform we
will launch in the second quarter
will help our guests find products
they desire in any environment and
make their reservations at the touch
of a button. Our another important
technology investment focuses on
CRM systems and big data. In other
words, starting 2017, we will be
able to make personalized offers by
examining our customers’ behaviors
in a much better way. We also made
important improvements in our
financial and accounting systems.
All in the investment phase, these
technological breakthroughs will
contribute to our operations in
different geographies in the coming
years, either directly or through
partnerships. I have faith that 2017
will be a much better year for both
our country and our industry.

w w w. e l i t m e d y a . c o m . t r
With our advertising spaces in
Istanbul, Ankara, Izmir, Bodrum, Antalya, Alanya, Trabzon, Samsun,
Diyarbakır, Kayseri, Adana and Cyprus Airports,
we are in find of effective and innovative solutions to your brand.
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King has a message to the world!
Zach King, the Popular Celebrity with 17 million followers,
gives this message to the world: “Turkey Is Safe.”

34

35

Zach KING

Internet Celebrity

S

hooting an in-flight security
video for the Turkish Airlines
the Social Media Celebrity
with 17 million followers around
the world, Zach King became the
most attention-grabbing speaker of
the World Tourism Forum Global
Meeting. Zach King stated that he
was very pleased to be in Turkey
and said, “Nobody should be scared,
and Turkey is very safe. His session
drew considerable attention of
many social media professionals and
youngsters.
Zach King told the audience

about how he entered social media:
“Jurassic Park which I watched in
admiration and horror became a
source of inspiration for me. After
this movie, my family bought a
camera for me, and my first shooting experiences started. I graduated
from the university and started to
perform my first shootings in the
garage of our house. I encountered
the shooting tutorials on YouTube
and then Vine. We created 6-second
video scenarios. I think social media
involves three important aspects:
Arousing interest, creating a content

appealing to everyone and like and
share relevance. I like sharing videos
because it is fun and there is no
language barrier.”
Kind stated that he had come to
Turkey before and said, “Turkey
looks like an insecure Middle East
country for anyone who has never
visited Turkey. This misperception
settled in our minds. When we come
here, we realize that Turkey is a
safe European country. He stated:
“I really recommend my friends to
visit Turkey.”

EXCLUSIVE INTERVIEW

It is possible to heal yourself!

Dr. Mickey Mehta indicated that Turkey was the right place for the wellness tourism
with its warm and bright nature and said, “I believe that your country will create a
tremendous impression in this field around the world.”

Because there’s more to discover in Qatar
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Dr. Mickey MEHTA
Holistic Wellness Guru

D

r. Mickey Mehta, Holistic Wellness Guru, told that the wellness was completely related to
the emotional and physical health.
He uttered that Turkey’s geographical position and human profile were
considerably suitable for the wellness tourism. Mehta said, “I’m sure
that people who come to Turkey for
one-week wellness holiday package
will be very satisfied.”
One of the most interesting speakers in the World Tourism Forum
Global Meeting, Dr. Mehta indicated
that this international forum was
very useful for meeting and coalescence of people. Dr. Mehta added
that this forum was a means of
development of a good relationship

between the countries and people.
He said he visited Turkey for the
first time and admired it and commented: “Before I came here, I had
thought that Thai people are friendly and hospitable. But my mind
changed then. Now, Turkey is the
same as Thailand. All of these heal
people spiritually and physically.
I’m very pleased to see that Turkish
society is full of love and transparent. For Turkey, these provide
advantages in the tourism industry.
Dr. Mickey Mehta stated that he
believed Turkey’s studies on the
wellness tourism would create
tremendous impression around the
world. He said he curiously followed
the developments in the leading

cities in this area.
Dr. Mickey Mehta told how people could heal themselves without
medicine and avoid from diseases.
Dr. Mehta’s motto is ‘It is possible to
heal yourself.’ Dr. Mehta argued that
health came with the self-wellness of
people.
He has physical and emotional
self-training programs for youth,
puberty and senility periods. From
April, Dr. Mickey Mehta will give a
range of seminars in Istanbul. Dr.
Mehta remarked that he would be
very pleased to visit Turkey again to
conduct training programs for those
people who plan to have a better
carrier and spare time for them
during their active business life.

marhaba.qa

MarhabaInformationGuide

marhabaqatar

marhaba.qa
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Wellness market grows

Alejandro Bataller, Vice President of SHA Wellness Clinic located in Spain, remarked
that wellness drew the attention of not only the elderly but also young inviduals.
Bataller said, “We would like to have small-scale partnerships in Turkey.”
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Alejandro BATALLER
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Vice President, SHA Wellness Clinic

A

lejandro Bataller, Vice
President of SHA Wellness
Clinic, world-famous clinic
in Alicante, province of Valencia
Region in Spain made a speech in
the session “Wellness Tourism.” Mr.
Bataller stated that wellness tourism
was the most growing industry
with 50 percent compared to other
tourism types and he highlighted
that this tourist profile was quite
different than other ordinary profiles. He added that a healthy and fit
lifestyle increasingly gained popularity around the world. Stating that
wellness drew the attention of not
only the elderly but also young inviduals, Mr. Bataller said social and
digital media are the most common
means of marketing in this field. He
told that people gave importance to
plainness, intimacy, and experience;
they avoided from excessiveness,
and they followed new experiences
and stories. Underlining the changes
in eating and drinking habits on

holiday, Bataller stated that tourists
preferred to consume natural foods
growing in the garden of facilities
that they stay instead of 30 different options in open meals. Bataller
emphasized that wellness tourism
started to become popular as it
involved all of them.
He also pointed that the average
age of tourists who have a wellness
holiday was 45 and these facilities
which are open all year round had
high profits. Bataller remarked that
they trusted the future of this industry and Turkey’s glorious geography
was quite suitable for this tourism
type.
“WE ARE OPEN TO
COOPERATION”
Alejandro Bataller told that they
worked to help people live longer
and healthier with the most natural
therapies which combine Far-Eastern precepts with Western techniques and they also hosted guests
from Turkey. Mr. Bataller stated:

“We would like to be involved in the
Turkish market with small businesses. Because there is 4-hour flight
distance between Spain and Turkey.
He said SHA didn’t give franchise
and they made all investments in
itself and commented:
“SHA has a high standard of
excellence. From foods to devices,
everything is very special in our
facilities. For this reason, we never
consider growing with franchising.
We would like to open SHA in another country, but it is a critical issue
for us. New SHA should be the same
as the center of SHA in Spain. We
are working on it.”
Mr. Bataller stressed that Istanbul
was a beautiful city, and there were
some problems, but he believed
they would be left behind. Bataller
commented: “Turkey deserves to
be one of the best tourism centers around the world. I hope the
country will be in the well-deserved
place.”

The Sofa secures its privileged position as the first hotel of Nişantaşı by
reflecting Istanbul’s appealing spirit and by embracing the richness of
modern urban life. The Sofa has 82 guest rooms, including 17 Executive
suites, while elaboretly answering the requirements of a sophisticated city
life, the rooms offer a combination of new technology and comfort, peace
and exclusive personel service.

www.thesofahotel.com.tr
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“Turkey is very open to development.”

“Investments require correct planning.”

Carla Marques, Sales and Marketing Director of Filmmaster Events,
an Italian event company, said: “Turkey is very open to development
and it offers many tourism options.”

Hosting influencers participating in the World Tourism Forum, Çırağan Palace
introduced the Turkish tourism on its best form. Our flavors such as gözleme,
baklava, and ravioli attracted huge interest.

R
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alph Radtke, General Manager
of Çırağan Palace Kempinski
Istanbul and Regional Director
of Kempinski Residences Turkey,
emphasized that the World Tourism
Forum is an important and large
organization attended by leaders
from different countries who lead
world tourism. Mr. Radtke said: “We
are very pleased to be involved in
certain activities in this organization.” Mr. Radtke first explained that
they hosted influencers, the individuals with a high number of followers
in certain social media channels,
at Çırağan Palace showcasing the
Turkish tourism in the best way and
he added:
“We also hosted Zach King, a world
phenomenon with his shows and
illusion videos. Besides this, we organized the E-gen Influencers night.
In this organization, we welcomed
the influencers from many parts
of the world together with Turkish
influencers at a very pleasant party.
During the party, we helped them
taste traditional delicacies such as
gözleme, baklava, and ravioli with
a presentation and appearance
suitable for the party format. All
the guests were impressed by both
Çırağan Palace and the service
offering. It created a big buzz on
social media that evening. We also
hosted the Gala Dinner and the
Award Ceremony. Both international
and industry-leading guests spent a
pleasant evening.”
“EXPERIENCE BEYOND A HOTEL”

Mr. Radtke pointed out that the
World Tourism Forum was a useful
event to promote Turkey, and emphasized that the presence of industry representatives and influencers
from different regions made it even
more powerful.

Ralph RADTKE

General Manager, Regional Vice President, Çırağan
Palace Hotel Kempinski, Kempinski Residences

Explaining the prospects for the
Turkish tourism industry, Ralph
Radtke said:
“Undoubtedly this year we will turn
to the promotion and plan our visibility in a strategic way. Dating back
to the 17th Century, Çırağan Palace
Kempinski Istanbul is the Ottoman
Empire’s only palace and hotel on
the Bosphorus shore to have hosted
the sultans. Çırağan is more than
a hotel, it is quite an experience.
We will carry on our activities in
our main markets without a break.
Çırağan’s strong reputation and
recognition in many markets are
another added value for us. We will
see the advantages of Kempinski’s
presence in specific regions. We
anticipate that travel trends in the
luxury segment will be on the rise in
the medium and long term.

We will maintain our communication and sales strategies for luxury
travel lovers in German-speaking
countries and markets like the UK
and the US. The Middle East continues to be an important market for
us. We think that guests, particularly
from these regions, will prefer us.
We aim to host more people from
this region with our improved relations as with Russia. India is one of
the markets we target for weddings.
Besides, we are targeting China as a
major market in the long term and
making long-term investments there.
Also, Kempinski’s status as a leading
luxury accommodation brand in
China helps us build up strength. If
we look at reservations, we see that
the trend is mostly related to last
minute.”
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Carla MARQUES

Sales and Marketing Director,
Filmmaster Events

C

arla Marques delivered a
speech at the World Tourism
Forum Global Meeting’s session “Big Games&Ceremonies” and
drew attention to the significance of
organizing such an important forum
in a period when the tourism industry faces challenges. Ms. Marques
said, “Such events should continue
to be held in Turkey. Such organizations are very useful in promoting
your country in the world.”
Emphasizing that Istanbul is one
of the world’s most special cities,
Ms. Marques said that people love
and recognize Turkey very fondly
abroad. Ms. Marques pointed that
it would be effective to carry out a
number of organizations, instead
of promotion, to stop the negative
atmosphere caused by the terrorist

events saying “You should hold
events such as concerts and festivals
that may include the society. These
events are very important to create
an image of unity and solidarity.
Such gatherings are the most beautiful means to tell that life goes on as
normal.”
“WE WILL CONTINUE DO DO
BUSINESS”
Reminding that many countries
passed through difficult times, Ms.
Marques said that Filmmaster Events
would continue to do business in
Turkey. Ms. Marques continued her
speech with the following remarks:
“Like us, other agencies should
not stop visiting Turkey. Currently, we continue negotiating with
companies in your country. We

know and love Turkey as well as its
beauties. Nothing can discourage us
from doing business. Turkey may
look more different from abroad,
but when you come here, you see
that everything follows its normal
course. Your country is very open
to development, and it offers many
tourism options.”
Carla Marques also told about
Filmmaster Events events stating
that they organized the opening
and closing ceremonies of the 2016
Summer Olympics in Rio de Janeiro,
Brazil, the opening and closing ceremonies of the European Football
Championship in Paris, France, the
opening ceremony of the Champions League Final in Milan, and the
celebration of the Formula Gran Prix
in Baku.
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EXCLUSIVE INTERVIEW

The target is 2.5 million tourists

Coşkun Yurt, CEO of Coral Travel Group, said that Turkey became a
tourism leader once again in Russia stating that 3.5 million Russian
tourists will visit Turkey this year.

C
(Left to right) Yetkin Özer, Saad Al Qahtani, Prince Lakshyaraj Singh Mewar

Historical hotels are the new trend
Travelers want not only to sightsee but also feel the spirits of the
cities. Therefore, they mostly prefer historical hotels for their
accommodation needs.
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O

ne of the sessions at the
World Tourism Forum Global
Meeting was “Protected
Areas & Cultural Herıtage in Tourısm
Industry.” Yetkin Özer from Thrace
Development Agency served as
the moderator of the session while
Prince Lakshyaraj, Senior Manager
of Historical Resort Hotels Udaipur,
India, and Saad Al Qahtani, Manager
of Saudi Commission for Tourism
and National Heritage (SCTH),
attended it as speakers. The session
highlighted that travelers today are
more interested in cultural heritage
and authentic products in countries
they visit and that they preferred
historic hotels with more local
features instead of ordinary ones.
Speakers stated that historic houses
would stand out in the coming
period for accommodation. Mr. Al
Qahtani said that every country was
proud of its own history and culture,
underlining that it is a humanitarian
duty to preserve and pass on historical structures to future generations.
Mr. Al Qahtani told that his country
had more than 10,000 historical
sites explaining their diligent efforts
to open them for tourism. Mr. Al
Qahtani stated that historical hotels

attracted guests by presenting
pictures of the past by mediating for
an unusual holiday experience and
added, “These hotels offers not only
accommodation but also the opportunity to experience a country’s
history.”
CASE STUDIES:
PORTUGAL AND SPAIN
Mr. Al Qahtani said that they
looked at examples from abroad
as they strived to transform historic buildings in Saudi Arabia into
hotels and open them to tourism
seeing the best examples in Portugal and Spain. He announced that
they started to work on a project in
this field with a Spanish company.
Mr. Al Qahtani said that the Saudi
government provided investors with
convenience to transform historic
buildings into hotels and added:
“Of course, it is not easy to convert
historic buildings into hotels. Faithful restoration of buildings requires
meticulousness. These hotels can be
used not only for accommodation
but also for meetings and events.
You can make historic buildings a
center of attention by building additional halls or structures to them.”

Reminding hotel business offered
various segments, Mr. Qahtani emphasized that historic hotels came
to the forefront considerably in
recent years. Mr. Al Qahtani stated
that travelers wanted not only to
sightsee in the countries they visited
but also feel the spirits of the cities
emphasizing that such hotels acted
as intermediaries.
“CONSIDERED UNIMPORTANT
IN INDIA”
Prince Lakshyaraj Singh Mewar,
the Senior Manager of Historic
Resort Hotels Udaipur in India, complained that thousands of historic
buildings in his country were not
used sufficiently in tourism saying
“India has a lot of cultural heritage,
but these buildings are not regarded
with tourism value. We should draw
lessons from relevant practices in
the West. Underlining that hotels as
historical heritage sites are related
to sustainable tourism, Mr. Lakshyaraj stated that they were pioneers
in the country in this regard with
their hotels in Udaipur. Mr. Lakshyaraj also stressed that the Indian
state supported the use of historic
sites and provided guidance.

oşkun Yurt, Vice Chairman
of OTI Holding and CEO of
Coral Travel Group, pointed
out that the World Tourism Forum
Global Meeting proved to be a very
successful international event despite taking place in a difficult period
for tourism.
Mr. Yurt said that they attended
this event for the first time and they
obtained productive results even
though this extremely challenging
period. Mr. Yurt said that Coral
Travel had a tough year like all the
industry companies, and added:
“Last year Turkey was not present in the Russian tourism market.
This market opened right at the
end of the season. Similarly, it was
not present int Egypt, and it is not
present yet. On the other hand, we
carried on our activities in countries
like Ukraine, Poland, Georgia, and
Belarus. We had to downsize a bit in
Russia. But we have the advantage of
working with many destinations - we
work in many countries and many
cities. For this reason, we were able
to maintain our operation in part
without suffering huge losses or getting hurt much even in the absence
of Turkey and Egypt.”
Mr. Yurt indicated that they made
very elaborate preparations in Russia, Ukraine, Poland and Turkey for
2017 reminding that they conducted
early booking campaigns in Russia
which produced quite good results.
Mr. Yurt added:
“We go through a better early
booking period than in 2015. We do
not take into account 2016 because
early booking is closed. Turkey is
now the number one destination in
Russia, which has the case for more
or less 17 years.
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Vice-Chairperson of the
Board, OTI Holding
This changed in 2016 alone because
of a long-term shutdown. However,
Turkey has taken the lead again in
any case in the current booking period. As far as we understand, we will
reach a similar number of tourists
compared to 2015. We expect 3.5
million Russian tourists to visit Turkey this year. 2.5-3 million of these
people will visit Antalya.”
WE REVISED OUR ADS
Reminding that their operator
brought a little over one million
tourists to Turkey in 2015, Mr. Yurt
emphasized that they transferred
the highest number of tourists for
the last three to four years. Mr. Yurt
went on to say “We revised our
figures for this year. We aim to bring

over one million Russian tourists to
Turkey alone. In addition to Russia,
our goal is to exceed 2.5 million tourists with the ones we will bring from
all markets such as Ukraine, Poland,
Belarus, and Georgia. For now, our
business is going in alignment with
our target.”
Explaining that Coral Travel will start
operations in Germany this year,
Coşkun Yurt stated that they carried
on relevant efforts and that would
possibly commence operations by
integrating a company to their structure. Noting that they completed
the incorporation of the company in
Germany and obtained the necessary licenses, Mr. Yurt said that they
would start bringing tourists within a
month or two.
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Tips for tourism professionals

Tourism and Social Media Report

Socialbakers announced its “Tourism and Social Media” report. The report includes
important tips for better social media interaction in the tourism industry.

Socialbakers announced its “Tourism and Social Media” report. The report includes
important tips for better social media interaction in the tourism industry.

L

S

ooking to find the best content
strategies from the top-performers across Facebook, Socialbakers analyzed the travel and accommodation industry to find 3 easy tips
to help boost your interactions.
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THE IMPORTANCE OF
PERSONAL APPROACH
The Jordanian airport, Queen Alia
International, uses a Humans of New
York style approach for their posts
by featuring their customers’ stories.
During the summer months of 2016,
they received nearly 1.5 million total
interactions and grew their audience
by 5 percent. This means 33,000
new Facebook fans. This approach
clearly worked for them. These
types of posts are a great way to
establish more meaningful connections between your business and
customers.
This was QAIA’s most successful
post during the summer months,
and it also happened to be the best
one they ever published. The image
sparked a whirlwind of emotions,
receiving over 134,000 likes and reactions, more than 2,000 comments
and 100 shares.
SOCIAL CUSTOMER CARE
Providing great social customer
care can positively impact your
business both online and offline.
Responding to your audience’s questions can also increase interactions
and lead to greater brand awareness. Not only can you boost your
engagement, but it helps to build
new connections and learn what
they want from your product or
service. Customers who feel valued
and listened to will be more loyal to
your brand.

ocialbakers, the world’s leading social media
analytics company, did an analysis of how
social media is impacting the tourism industry. Consumers use social networking sites like
Facebook, Instagram and Pinterest to research trips,
make decisions about their travel plans and share
their personal experiences of hotels, restaurants or
airlines. With more than 1.8 billion users on Facebook alone posting updates, sharing pictures and
experiences, social media is a key marketing vehicle
for the tourism industry. In short, you have to be on
social media to reach and engage a broad audience
with your hotel, airline or hotspot. Below are some
key travel industry data points from Facebook.
HASHTAGS BY TOURISM BRANDS
Hashtags were examined in six tourism categories
including Airlines, Airports, Accommodation, Travel, Travel Booking, and Transportation.

PROMOTION STRATEGY
Companies are increasingly
promoting their posts more than
ever before, yet there still needs
to be a balance between paid and
organic content. If you are generating interactions only from paid
promotion, you risk losing money on
content that might not be relevant
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All

Airlines

Airports

Accommodation

Travel,
Travel Booking

Transportation

for your audience. We recently made
a study and found that promoting
bad content can result in 4x more
negative feedback and 100% higher
Cost per click. In other words, if you
are promoting bad content, you are
paying double to potentially harm
your brand.

Source: Socialbakers
Source: Socialbakers

WORLD TOURISM FORUM

WORLD TOURISM FORUM

Here are the top-performing tourism players
The World Tourism Forum Global Meeting announced the world’s top 100
tourism companies. Nielsen’s research examined the companies based on
their revenues and advertising spend.

B
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ulut Bağcı, World Tourism
Forum’s Chairman of the
Board, and Erdem Tolon,
Nielsen Media Research’s General
Manager-Watch Market Leader,
announced the much-anticipated,
revenue-based “Tourism 100” report
before the World Tourism Forum
Global Meeting, which brought
industry leaders together.
Mr. Tolon stated their research for
the World Tourism Industry identified the biggest companies in the industry both in terms of revenues and
advertising investments indicating
that Turkey ranked 6th in tourism
advertising spend and said:
We took a close look at the tourism
industry, which sees intense global
competition, through revenue-based
analysis of publicly listed accommodation companies, travel agencies,
and airlines and identified the biggest companies. Our revenue-based
research helped us identify the
world’s biggest 100 companies by
revenue in the tourism industry,
which we call T100. We examined
tourism advertising spending in 10
different countries including Turkey,
Europe, America, and ranked the
10 highest-spending countries in the
industry. “In 10 countries, we harmonized advertisement investments
of 9,125 hospitality companies as
well as 1,367 brands that advertise in
the air transportation industry.” We
are happy to provide added value to
the companies and organizations in
the World Tourism Forum with our
global tourism industry research,
which addresses a leading industry
that sees very intense competition
between countries and international
companies.
TURKISH AIRLINES RANKED
23RD

Erdem TOLON

General Manager, Nielsen Media
Research
Mr. Tolon said that the “T 100”
identified the world’s best airports,
airlines, tour operators and agencies
and added:
“Our list was based on publicly traded companies quoted on the stock
exchange. Our announcement was
based on 2015. It is because some of
these companies have not completed their fiscal years yet. While the
Turkish companies set their fiscal
year as January-December, we see
that it is between June and July for

Source: Nielsen

Bulut BAĞCI

President, World Tourism Forum

many global companies. In this context, we were proud to see that the
Turkish Airlines ranked in the first
100. Also, we have some remarks
about advertising spend. We were
pleased to see the Turkish Airlines
among the top 10 investing companies in the world.”
Mr. Tolon said that the Neilsen
Group offered research services with
40,000 employees in 100 countries
and added “An examination of the
latest trends shows that digitalization quite ahead.
The very prominence of the mobile
channel has led to the introduction
of new concepts. Big Data comes
to the fore. We started to measure
people thanks to the Big Data. Measuring individuals is very important
for the tourism industry. What are
people’s desires and needs? What
is their location? How do people
access information? Acquiring them
becomes very important.”

STR Global, an
international data
and analysis
company,
prepared a
‘Resort Report’
for the World
Tourism Forum.
The report
published a list
on the situation
of the world’s
resorts.
Turkey came
ninth in the
ranking.

Turkey ranks ninth.
STR Resort Report

Rate of change (%)

Source: STR Global
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WORLD TOURISM AWARDS
Vedat Demiröz, Deputy from the City of Bitlis

sia
Presenter, Ka
World News

Singer Derya

Uluğ

Madera, BBC

Dj Mahmut Orhan

Jury Special Awards
Ralph Radtke
General Manager, Regional Vice
President, Çırağan Palace Hotel
Kempinski, Kempinski Residences
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Awarding “The Best.”

The best companies of the industry received their awards at the World Tourism Awards
ceremony on the last night of the World Tourism Forum...

P

resented by Kasia Madera, BBC
World News’ accomplished
presenter and a renowned
journalist, the World Tourism
Awards was held at Çırağan Palace
Kempinski on February 17, 2017.
Considered to be the Oscars of Global Tourism, the ceremony selected
the best enterprises of the industry.
Bulut Bağcı, President of the
World Tourism Forum, and Vedat
Demiröz, an MP from the City of

Bitlis, delivered the opening
speeches at the night. An industry
jury chose the world’s top tourism
companies in 35 categories including Best Airlines (Qatar Airways),
Best Car Rental Company (Hertz)
Best Luxury Hotel (Çırağan Palace
Kempinski), Best Low-Cost Airline
(Pegasus Airlines), Best Lounge (Etihad Airways-Abu Dhabi Lounges),
Best Resort Hotel (Güral Premier
Tekirova), and the Best Boutique Hotel (Perdue Butik Otel).

Turkuvaz Group received a “thank
you” plaque for its contributions to
the promotion of national tourism.
The Excellent Tourism Group prize
was awarded to Coral Travel due to
its contributions to global tourism.
Also, Jury’s Special Award went to
Ralph Radtke for his outstanding
achievements in hotel management
activities. DJ Mahmut Orhan took
the stage following the awards
ceremony.

Best Advertisement Solutions
ADARA

Best Airport Lounge
Etihad Airways AbuDhabi Lounges

Best Business Class Service
Emirates Airways

Best Airlines Reservation
System
Amadeus Altea Reservation

Best Airport Service Company
TAV Airports

Best Car Rental Company
Hertz Rent a Car

Best Airlines
Qatar Airways

Best B2B Travel Provider
HotelsPro

Best City Hotel
The St. Regis İstanbul
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Best Design Hotel
Lampa Design Hotel

Best Hotel Brand on Social Media
Çırağan Palace Kempinski

Excellence in Service Award
The Ritz Carlton Moscow

Best Destination Management
Company
Wizcraft World

Best Media Supporter for Tourism
Industry
Turkuvaz Group

Best Winter Hotel
L’Apogée Courchevel

Best Event Supplier
M3 Works

Best Mobile Application for Travel
Airbnb

Most Easy - to - Use Travel Website
TripAdvisor

Best Family & Lifestyle Hotel
Rixos Land of Legends

Best Meeting & Congress Hotel
Wyndham Grand Istanbul Levent

Best Wedding Hotel
San Clemente Palace Kempinski
Venice
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Best Golf Hotel
Gloria Hotels

Best Private Jet Company
Deer Jet

Best Boutique Hotel
Perdue Boutique Hotel

Best Luxury Hotel
Çırağan Palace Kempinski

Best MICE Agencyi
Inventum MICE

Best Tour Operator
ANEX Tour

Best Hotel Group
Marriott International

Best Online Travel Agency
Booking.com

Best Tourism Investment Group
Doğuş Tourism

Best Low Cost Airways
Pegasus Airlines

Best Resort Hotel
Güral Premier Tekirova

Perfect Tourism Group
Coral Travel

Best Technology Innovation
Company
IATI

Best Wedding Design Company
Wedding Concepts Inc
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